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by UNGERER 


An excellent reproduction of the natural Otto Rose Bulgarian 
offered as an ideal extender or substitute in the preparation of 


Fine Perfumes and Perfume Specialties 


$8 


A product of the Ungerer Laboratories 
achieving the fresh natural quality of the scarce Otto Rose 


at a fraction of the cost of the genuine distillate 


161 Avenue of the Americas, New York 13, N. Y- rE 
UNGERER, VIDAL-CHARVET plant and laboratories g 


Paris, France Totowa, N. J. 
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at GRASSE, FRANCE... world center 


of the perfume industry... 


P. ROBERTET manufactures the finest natural ovls 


for your perfumery, soaps and cosmetics 


epeeeret TT 


Aerial view of our Factory in Grasse, France 


EXTRACTED BY OUR 
EXCLUSIVE BUTANE PROCESS 


that gives you all the 
magnificent fragrance 
that only the naturally 
derived oils can impart 


WE'LL BE GLAD TO SEND YOU SAMPLES FOR YOUR OWN TESTS. 


», Robertet & Cie, GRASSE, FRANCE 


New York Office: P. ROBERTET, Inc. « 125 East 23rd Street, New York 10 
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SINCE 1768 the House of Chiris has dedicated 
itself to the Fifth Sense. In the development 
of Essential Oils, Floral Absolutes, Chemical 
Isolates, Synthetic Chemicals, and all those 
creations and specialties which combine industrial 
aromatics with natural products and produce 
fragrance, the House of Chiris has a cherished 
history. Today Chiris maintains laboratories 
headed by experienced chemists who have available 
to them not only the accumulated knowledge of 
generations of Chiris perfumers and chemists, 
but also the research facilities of five modern 
laboratories located in Grasse and Paris, London, 
Sao Paulo (Brazil), and New York City. Whether 
Essential Oils, Isolates, or combinations thereof, 
are used as fragrance constituents by the perfumery, 
soap, cosmetics or allied industries, 
we are happy to be consulted. 


are \NTOINE CHIRIS ... .- 
ANTOINE CHIRIS ... ... 


220 East 23 Street, New York 10, N. Y. 
GRASSE + PARIS - LONDON «+ SAO PAULO 
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Pfizer has the most extensive 
line of quality-controlled bulk 
antibiotics on the market. 


Less than actual size reproduction 


Manufacturing Chemists 
for Over 100 Years 


Branch Offices: Chicago, Ill.; Son Francisco, Collif.; 


Vernon, Calif.; Atlonto, Go.; Dallas, Tex. 
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Practical information 
in a new, easy-to-use form. 


@ Now you can have the most useful facts about 
six important antibiotics on a convenient slide 
chart designed by Pfizer Technical Service. 
The “Handi-Biotic” Slide Chart gives you a 
fast comparison check on: Action—Solubility 
-Stability—Factors affecting activity—Modes 
of Administration—Bulk forms (potency)— 
Spectrum. 

Antibiotics covered on the slide chart are 
Penicillin G. potassium, sodium and procaine 
U.S.P.; Streptomycin sulfate U.S.P. and Di- 
hydrostreptomycin sulfate U.S.P.; Bacitracin 
U.S.P.; Polymyxin B sulfate U.S.P., and Neo- 
mycin sulfate U.S.P. 

Pfizer, world’s largest producer of antibi- 
otics, offers you this slide chart as part of a 
continuing effort to provide helpful informa- 
tion to the pharmaceutical industry. 

And from a nationwide network of ware- 
houses, Pfizer can supply you, in a hurry, with 
bulk quantities of these antibiotics in the most 
convenient forms. Call your Pfizer salesman 
for quality-controlled antibiotics, and mail the 
coupon for your “Handi-Biotic” Slide Chart. 


© 


Manufacturing Chemists for Ova 100 Years. 


CHAS. PIZER & CO., mec. 
Chemica! Sales Drowwe= 

600 Ficshong Awe Sroctivn 6 MF 
Dice Oicage Sam Freemcinc Catt 





CHAS. PFIZER & CO., INC. Chemical Sales Division 


shing Ave., Brooklyn 6, N. Y 
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Please send Title 
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Need for Maintaining Fair Trade Laws 

“Bargains have an understandable appeal to every 
American in his role of consumer,’ Nicholas Gesoalde, 
secretary of the New York State Pharmaceutical Asso- 
ciation, points out. “But,” he adds, “there could be bar- 
gains galore in consumer prices tomorrow if the laws 
which now protect labor and the farmer were repealed. 
The American in his role of citizen, however, recognizes 
that the farmer and labor are vital segments of our 
interdependent economy and that it would be no bargain 
to repeal these laws which help to safeguard the well 
being of the farmer and labor.” 

There is an important difference between fair trade 
and other forms of resale price maintenance. Under fair 
trade no product can be fair traded unless it is in free 
and open competition with articles of similar class pro- 
duced by others. Other forms of resale price mainte- 
nance make no such requirement for competition. Fair 
trade fosters the competition offered by small business 
while it safeguards the manufacturer against the neces- 
sity of having to compete with himself, which happens 
when retailers carry on price wars on his trade marked 
products. 

Even assuming that fair trade laws are repealed there 
is no doubt that resale price maintenance will be carried 
on by other legal methods. Most people probably are in 
accord that the competition and contribution of small 
business is highly desirable. If it is then effective fair 
trade laws are needed to preserve it. 


Is-an F.O.B. Delivery Price Coming? 


A serious problem is posed for manufacturers in the 
allied trades by the continuing increases in freight rates. 
Despite the 6‘. across the board increase in freight 
rates granted by the Interstate Commerce Commission 
March 7, in August both the eastern and the western 
railroads held conferences to petition the Interstate 
Commerce Commission for permission to increase 
present freight rates 15‘-. The railroads contend that 
present freight rates are still insufficient to maintain 
them in a sound financial condition. As it is probable 
that prices of railroad equipment will rise and that 
there will be wage increases, the situation is coming to 
a point that manufacturers will simply have to go on 
an f.o.b. delivery price. That would make it necessary 
for customers to assume all future freight costs. 


The Perfumer: No Longer the Forgotten Man 

Perhaps the American Society of Perfumers is pri- 
marily responsible for the increasing respect and recog- 
nition of the part played by the ‘‘forgotten man,” the 
perfumer, in the development of the industry. Too often 
in the past his work has been overlooked—yet every 
outstanding odor that has proved its worth over the 
vears was created by him. 

The perfumer’s patient search, often with limited 
means, to find new and better ways of making more tell- 
ing products, it is now generally recognized, has done 
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much to advance the science and art of perfumery. It 
was the perfumer for Roger & Gallet who, years ago, 
first explored and then employed ionones which meant 
much to that fine old house. It was the perfumer for L. T. 
Piver & Cie. who first discovered the uses of amy] salici- 
late. In the United States Frank J. M. Miles is generally 
credited with being the first to use hydroxycitronellal 
and also methyl phenyl acetate, which probably helped 
the old Melba Co. skyrocket from an annual business of 
$90,000 to one fifty-five times that amount. 

There are countless instances where the skill of the 
perfumer in creating an odor, in discovering or in adapt- 
ing some new component or in solving some problem in- 
volving fragrance has brought rich rewards to the com- 
pany with which he was associated. Looking at it from 
this standpoint the work of a skilled perfumer is one of 
the strongest girders in supporting a successful frag- 
rance business. 


Ten Commandments for Management 


The ten most important commandments for manage- 
ment—for people who are engaged in leadership respon- 
sibilities—as enumerated by Lawrence A. Appley, presi- 
dent of the American Management Association, are: 

1. Identify the people of an organization as its great- 
est asset. 

2. Approach each task in an organized, conscious 
manner so that the outcome will not be left to chance. 

3. Establish definite long and short range objectives 
to insure greater accomplishment. 

4. Make profit in order to continue rendering serv- 
ice. 

5. Secure full attainment of objectives through gen- 
eral understanding and acceptance of them by others. 

6. Keep individual members of the team well ad- 
justed by seeing that each one knows what his authority 
is and what his work relationships with others should be. 

7. Concentrate on individual improvement through 
regular review of performance and potential. 

8. Provide opportunity for assistance and guidance 
in self development as a fundamental of institutional 
growth. 

9. Maintain adequate and timely incentives and re- 
wards for increase in human effort. 

10. Supply work satisfactions for those who perform 
the work and those who are served by it. 

It is interesting to note that all but two of the fore- 
going commandments directly involve human beings. It 
never fails. Whenever people get together to talk about 
leadership, to review their most serious problems and 
their most successful attainments, they spend most of 
their time talking about people and human relationships. 

Many jobs are completed successfully even though 
they are done in a haphazard, hit or miss, rule of thumb 
manner. But no job is done as well as it could have been 
if a little more conscious effort and order had been in- 
troduced into the approach. While many executives make 
progress without knowing exactly where they are going, 
there is no manager who would not make much more 
progress if his objectives were long range and specific. 
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LET MARYLAND GLASS DESIGN 
A BLUE OR FLINT GLASS CONTAINER FOR YOUR EXCLUSIVE USE 


Sure, we make bottles and jars. But, more Now we would like to prove to you that we 
important to you, we design them. Our can design a container that will sell your 
creative staff has the experience, the skill, product. If you have a design problem, get 
the imagination to help you successfully —_in touch with us. No obligation, of course. 
redesign your old package or develop a Maryland Glass Corp., 2147-53 Wicomico 
new one. We've proved this many times. __St., Baltimore 30, Md. 


PACK TO ATTRACT IN 


MARYLAND ce si 


in blue or flint glass and 
a complete range of sizes 


I f i j 
GLASS BLUE OR FLINT is ready for immediate 
JARS AND BOTTLES 





In deodorizere 


WATER® FINE! 


Make Your Profit Line 
with 


RBIS 


“AQUASPRAY” 
PERFUME OILS 


LIKE THIS: 
(no alcohol needed) 
3 ozs. ORBIS ‘““Aquaspray” Perfume Oils COST PER GALLON— 
3 ozs. Formaldehyde Solution U.S.P. ABOUT 
Enough water to make one gallon 38 
¢ 


ORBIS shows you economies that make quality products pay. 

Take ORBIS “Aquaspray.” Use it in popular aerosols . . . in all your 
deodorizers. ““Aquaspray,” mixed as above, makes a permanent 
milky-emulsion, air-purifying spray, without costly alcohol. Gives a 
fresh, clean scent for less than 38 cents a gallon. 


ORBIS has all the essentials 


ain 
ORBIS 


PRODUCTS 
CORPORATION 


NEW YORK 


OTHER ORBIS PRODUCTS — Essential Oils . . . Perfume Bases . . . CHICAGO 
Fruit Flavors . . . Aromatic Chemicals . . . Cosmetic Raw Materials . . . BOSTON 
Water Soluble Gums . . . Oleo Resins ~ MEMPHIS 


601 W. 26th STREET 
a ae Ae) 44 
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“In Store’ TV Promotion Charges The first major assault on cooperative practices in the television indus- 
Settled by Cosmetic Concerns try, which was launched by the Federal Trade Commission last March 
against Bymart-Tintair, Johnson & Johnson, Anahist Co. and Serutan 
Co., has resulted in consent decrees by Bymart-Tintair and Johnson & 
Johnson by which they agree not to buy time on television shows spon- 
sored by United Whelan stores without making similar offers to other 
television sponsors. The Commission charged that 57 suppliers entered 
into contracts paying for the right to participate in Whelan’s “Play- 
house,” “Film Playhouse” and “Cavalcade of Stars.” Only four of the 
suppliers were attacked. Last July the Commission filed complaints 
against nine large national advertisers who participated in “in store” 
promotion deals promoted by radio and television stations and net- 
works. Under these plans suppliers who buy time on stations and net- 
works get store displays in big chain outlets as a bonus. The chains are 
given free radio or television time for making display space available to 
the broadcaster’s customers. The FTC contends that the networks and 
stations have become third party intermediaries by enabling suppliers 
to channel discriminatory promotion allowances and benefits to favored 
customers without making similar benefits available to others. 


Cosmetic Highway Signs Do Not Highway signs such as those used by Burma Shave and other cosmetic 
c Automobile Accidents and soap products do not cause automobile accidents but actually serve 
— to make drivers more alert and hence make the highways safer accord- 
ing to intensive studies by the Eno Foundation for Highway Traffic 

Control. Dr. A. R. Lauer of Iowa State College directed the research. 

A similar study by the University of Michigan showed that there is a 

slightly beneficial relationship between safe driving and the presence 

of highway signs. “An alert driver” the researchers point out, “is more 

likely to stay out of trouble than when he is drowsy or bored.” 






























Lenthéric, Old Perfume House, There will be no changes in personnel or management as a result of the 
Sold to Helene Curtis Industries sale of the Lenthéric Division of the Olin Mathieson Chemical Co. to 
Helene Curtis Industries of Chicago for a reported price of five million 
dollars, according to an announcement by the parent company. Helene 
Curtis Industries, which manufactures hair preparations on a large 
scale, acquired ‘42’. Products Ltd. of Los Angeles which manufactures 
Kings Men toiletries early this year. Later Jules Montenier Inc., manu- 
facturers of Stoppette deodorant, was purchased. Sales of Helene 
Curtis Industries are estimated to be $35,000,000 annually. 
Lenthéric, a subsidiary of E. R. Squibb & Sons which in turn was a 
subsidiary of Olin Mathieson Chemical Co., has had a hectic career. It 
was primarily a perfume house, born in Europe. For years its products 
were marketed as a high quality line and later it went after the mass 
market. It was then that it switched from direct selling to retailers to 
wholesalers. About two years ago Lenthéric entered the hair spray 
market with a plastic coated bottle and the product perfumed with 
Tweed. The spray made inroads into the market formerly dominated 
by Curtis. According to Olin Mathieson officials, the sale of Lenthéric 
was made to simplify its activities in accordance with its policy of con- 
centrating in its major fields of activity. 













One of Colgate’s Olympic Fund Colgate-Palmolive Co. (Australia) Pty., Ltd. is duplicating the plan of 
Collection Boxes in a Jail its American parent in conducting a nation wide campaign to raise 

funds for the Australian olympic team. The company will donate two 

pence for each wrapper or carton top of any Colgate cosmetic or soap 
returned to it. In addition prizes including an automobile, trips to 
Europe, watches, etc., are offered. Collection boxes for the cartons and 
wrappers are in grocery stores, taverns and even in the Bathurst jail. 
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Medical Assn. Drafting Model The first step towards protecting the public from potentially dangerous 

Law on Labeling Harmful Chemicals household and commercial chemicals has been taken by the directors of 
the American Medical Assn. Its toxicology committee has been author- 
ized to draft a model law on labeling many possible harmful chemicals 
for which there are no regulations at present. 


Information Exchange Plan Offered The Society of Cosmetic Chemists, through its founder, Maison G. 
to European Chemists by S. C. C. deNavarre represent ing the United States group, has been holding a 
series of meetings in Europe for an international exchange of technical 
information. To cosmetic groups in France and Denmark Mr. deNavarre 
offered a plan for widened distribution of scientific papers. The S. C. C. 
under the plan suggested would supply a limited number of copies of 
the Journal of the Society of Cosmetic Chemists and in return the for- 
eign group would send abstracts of all scientific papers presented at its 
meetings. The American organization would have the option of request- 
ing a complete translation of any of the foregoing papers for publica- 
tion in the Journal of which Mr. deNavarre is editor. 
Discussions were also held with the Society of Cosmetic Chemists of 
Great Britain. Mr. deNavarre reported to the Council, the executive 
board of the British S. C. C., on the successful cooperative distribution 
of publications by the American and British Societies. Groundwork for 
the discussions in France and Denmark was set by Robert A. Kramer, 
secretary of the S. C. C., who met with cosmetic scientists from France, 
Germany, Switzerland, Belgium and Denmark earlier this year. He 
found a strong need among the chemists abroad to exchange knowledge 
of technical developments in the cosmetic field. 


Gas Association Joins Colgate. , Colgate-Palmolive Co. is about to make an agreement with the Ameri- 
in Largest.Gas Promotion Contest... can Gas Assn. for a promotion of “Colgate’s gas ‘dream laundry’ con- 
a hain that will be the largest in the history of the gas industry.” It will 


} from February through April. The contest will award prizes and 

*dorhpleta gas home laundries. Colgate reportedly will spend around 

“$750, 000 to advertise the contest backed by considerable local promo- 
+e tion placed by members of the American Gas Assn. 


r olagprot @? 


Packaging is Now a Science Packaging is a science which has great possibilities for reducing manu- 
Cartwright Tells Chemists | OO Facturing costs and increasing sales and profits, according to Leonard 
t .0J yn 'C. Cartwright of Foster D:'Snell Inc. Inain address at the annual meet- 
‘ine of the ‘Assn! of Consulting Chemists and Chemical Engineers he 
iopointed oft that''realization of’ these advantages can only be attained 
through the experience of experts. Packaging labor he pointed out con- 
stitutes about 90% OF direct labor costs in the chemical industry; 75% 
‘ih thé food’ industry atid’ 50% ‘in many mechanical-electrical industries. 
‘gee comparatively little €ffort'is employed to mechanize and automate 
| OF packaging PrecedivedAl totdl’ df 34 million women who should wear 
lasses don't’ wear ‘them. This has not been considered in many package 
desing’ Which carry’ trade’ names and sales messages in small type. 
Packaging can fevolutionize any industry—freon and a valve sells shav- 
in? ‘cream, a chipboard container sells coca cola, and a disposable paper 
O91 clontainer’ sells’ milk: 


+ 
tc 


Remington Rand Reports Seles rt Us teewideton Rahié? Co: reports that since it has been making electric 
of 12% Mitton Electric Shavers \i shavers it' has!solé 17 milion of them in world markets. Last year it 
tivitos reports ‘sales of 1,700,000'in the United States. It has been selling its 
shavers overseas since 1937. 

tela od I wi siisiseut } svilon ; bnud 9: mp IO 2'stnpiod to onO 
isi of mls f titoubnoo mi taotsq > ni 29x0€ noitoalloD 
Plough inc. \Absorbs ! cones »@bough Inc.; Memphis, Ténny manufacturers of a Black & White line 
Olive: Tablet Co. ) » cot sof:toiletries;; bas acquired the Olive Tablet Co., producers of Dr. Ed- 
: ack? sal 103 wards Olive: Tablets, by an exchange of stock. Its operations will be 
ilo") Jeansblidated) into: the Plough ‘organization. Early this year Plough 

riovsmepged with the Musterole; Go: and the E. W. Rose Co. 
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DESIDERATA 


Maison G. deNavarre, F.A.I.C 


Turtle Oil 


Old horses like old generals just 
will not die. Now it is turtle oil, 
pretty well buried for almost 20 
years, being touted by both French 
and Germans as an astringent oil, 
vitamin and hormone vehicle and 
ingredient without equal. Maybe it 
is. Seemed like it once. But vitamin 
assays on it showed nothing excit- 
ing and the oil itself is a compara- 
tively unsaturated animal oil with 
“characteristic odor.”’ That presents 
problems. 

But maybe we went past it too 
fast. A learned French contempo- 
rary wrote me recently that ‘toutes 
les cosmetiques Americaines sont 
passés.” He had particular refer- 
ence to our wide use of mineral oil 
and petrolatum which he claimed 
was bad for the skin. Maybe he is 
right, though I find it hard to be- 
lieve. 

There will be, however, a trend 
to other natural fats, now that ran- 
cidity can be controlled better, in 
my opinion. But it will be a slow 
change. Refined whale oil, acetylated 
fats and oils, partially hydrogenated 
fats, all offer interesting possibil- 
ities. Babayan’s paper given before 
the Cosmetic Chemists Society last 
December pointed a way in this di- 
rection. 


Cancer Scare in “Time” 


A short story on the report of the 
International Union Against Can- 
cer meeting which was held in Rome 
recently and appearing in “Time” 
magazine (Aug. 27) has certainly 
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made a lot of people wince, ques- 
tion, get excited and even get 
scared. The statement reads; ‘‘Beta- 
napthylamine used as a dye fixative 
in many lipsticks os 

Actually, beta-napthylamine is 
used as a starting material in the 
synthesis of some certified dyes 
such as FD&C Yellow No. 3 and 
No. 4. Here, however, it is coupled 
with other materials and ostensibly 
the beta-napthylamine that is left 
over is completely removed. 

Beta-napthylamine is not a start- 
ing point for a dye fixative in lip- 
sticks, is not used in the synthesis 
of so-called bromo acids, and as 
nearly as I can tell, lakes used in 
lipsticks are not made from the 
colors mentioned above. 

It is understood that Mr. May- 
ham, Executive Secretary of the 
Toilet Goods Association, has filed 
a protest with the magazine and 
certainly he was justified in doing 
SO, 

Unfortunately, stories such as 
this get through and scare a great 
many people into thinking that cos- 
metics are dangerous, so that when 
Congressional Committees _ start 
agitating for additional legislation, 
people tend to feel that perhaps 
Congress is right. (Sept. 17, 
“Time” admits it erred. But will 
people read this?) 


Dermatitis From Cosmetics 


It was interesting to read a short 
article which appeared in the BRIT- 
ISH MEDICAL JOURNAL for July 28, 
1956, over the signature of Dr. C. 
D. Calnan of London, who discussed 


“Dermatitis Resulting from the Use 
of Cosmetics.” The dermatitis is at- 
tributed to an allergic mechanism, 
and the cause of such dermatitis in 
a series of 158 cases is broken down 
into the following: lipsticks—70 
nail varnish—34 cases; face 
cream—7 cases; face powder—12 
cases; foundation cream—5) cases; 
rouge—2 cases; cologne—l1 cases. 

The usual lipstick manifestation 
was a cheilitis although quite often 
the angles of the mouth were 
spared. The offending color was an 
eosin derivative. 

The nail varnish produced its 
dermatitis, as would be expected, 
not around the fingernails but on 
those places on the face and neck 
where one tends to put ones fingers 
quite often. 

The face powder produced its 
dermatitis on the whole face but 
mostly on the cheeks. The speaker 
rather felt that the dermatitis was 
not due to the perfume but to the 
coloring. He also felt that patch 
tests were not reliable and that ac- 
tual usage tests were better. 

It is good to see such work com- 
ing from England on the general 
subject that is so close to all of 
our hearts, and in it we may all 
gather some idea of the prevalence 
of cases of dermatitis resulting 
from cosmetics as they may occur 
in this country. 


cases; 


Notes 

It is reassuring to read in the 
“Quarterly Bulletin of the Associa- 
tion of Food and Drug Officials” 
for April, 1956, that the brominated 
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Sheffield—first to put toothpaste in 
tubes, in 1892—has served packag 
ers for over a century in producing 
billions of tubes for 


MEDICINAL ointments— salves 


jellies—extracts 


DRUG AND COSMETIC pastes 
creams—shaving preparation—de- 
dorants—depilatories 


INDUSTRIAL AND HOUSEHOLD 
cements—adhesives—compounds 
greases — paints — fillers food 
pastes, syrups and creams 


All types of tin, tin-coated, alumi- 
num, lead, and Sheffalloy tubes. Free 
samples and catalog. Remember, pack- 
aging in Sheffield Tubes gives your 
product a container that is... Sturdy 
Safe * Sanitary * Smart * Convenicnt. 


HOME OFFICES .- 


EXPORT 
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CABLE 


HAVE YOU A PRODUCT THAT'S 
BETTER PACKAGED IN TUBES? 


definitely do—if you make or sell products of soft or 
creamy consistency. Virtually all except an 
insignificant minority of such products are 
now successfully packaged in Sheffield Proc- 
ess collapsible tubes. 


definitely do—if bulk and weight are now critical cost 
factors in your warehousing and shipping— 
if breakage is high in handling and shipping. 


definitely do—if you want a complete packaging serv- 
ice. Tube filling... tube cartoning...complete 
package shipment direct to your markets 
from our branch offices—at Sheffield, these 
additional services are yours at minimum 
expenses. 


For value all the way, specify Sheffield Tubes. It pays to use 
the best. 
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in carbonated bev- 
erages (lemon, orange and lime in 
particular) and in the amounts em- 
ployed, do not “constitute a public 
health hazard.” . As a nation, 
it seems the Yank is slowly going 
crazy—with the result that all 
neurologists, psychiatrists and 
others foresee a great future in 
ataractic (tranquilizing) drugs 


olive oils used 


doctors will be prescribing them as | 


freely as antibiotics, sulfonamides, 
cortical steroids and the host of 
miracle drugs—reserpine, miltown 
and chlorpromazine will be 
known to all kids—can’t you 
the headlines on a new cosmetic of 
the future, “You don’t have to be 
crazy touse XLOB Night Cream, but 
if you are, it will help you more”; 


words 


see 


or something like this, “XLOB 
ATARACTIC Night Cream,” or 
better still, “XLOB Night Cream 


now contains that peaceful sleep- 
giving tranquilizer reserpine,” and 
ad infinitum. . 





T. G. A. Scientific Program 
The Scientific Section of the T. 
G. A. at its December 12 meeting in 


the Waldorf Astoria, New York, 
will present this program: 
Zirconium Oxychloride—A New 


Ingredient for Antiperspirants by 
E. G. Helton, A. B.; E. W. Daley, 
M. S.; and J. C. Ervin, Ch. E., 
Procter & Gamble Co. 

A Method for Determining the 
Waving Efficiency of Cold Perma- 
nent Wave Lotions by Donald H. 
Kirby, John H. Breck, Inc. 

Dermatological Evaluation of 
Perfumes of Low Sensitizing Index 
by Raymond A. Osborn, M. D., 
Georgetown University Medical 
Center; Thomas W. Tusing, M. D., 
Hazelton Laboratories; Francis P. 
Coombs, M. D. and Edward P. Mor- 
rish, M. S., Firmenich & Co. 

A Discussion of the Functions of 
a Cosmetic Research Dept. by Jo- 
seph Kalish, Ph. D., Technical Edi- 
tor, Drug & Cosmetic Industry. 

Dispersion of Pigments in Lip- 
stick by Mary Jacovics, Avon Prod- 
ucts of Canada, Ltd. 

Gas Chromatography—Some Ap- 
plications in the Cosmetic Industry 
by Nathaniel Brenner, Perkin- 
Elmer Corp. 

The papers will be presented in 
the order listed until adjournment 
for lunch and will be resumed im- 
mediately after lunch. The semi- 
annual meeting of the Section in 
December has been growing more 
popular over the years and a large 
attendance is expected to hear the 
foregoing papers and discuss them. 
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UESTIONS & 


1212: LIQUID HAIR DRESSING 

Q. We would like to produce a liquid 
hair dressing used as a “brilliantine”’ 
but containing no oil. I have in mind 
all the promotion now being given this 
type of product. Is PVP being used in 
any of the popular creams or solu- 
tions? I mean other than the pres- 


surized aerosols. Can it be so used 


Succe ssfully? A. = F’., Ne uw York. 


1213. SILICONE PUBLICATIONS 
Q. J take the liberty of asking you hou 


I can get a list of recent publications 
on silicone and zircone in cosmetics 
and dermatology. Only American pub- 


lications are of interest. Thank you. 


H.H., Portugal. 


1214: MENTHYL SALICYLATE PATENTS 

Q. Ina recent article on the American 
contribution to cosmetology in “Indus- 
tries de la Parfumerie,” patents on 
menthyl salicylate are mentioned as 
harmful ray blocking agents. I sup- 
pose that homo menthyl salicylate used 
n Coppertone falls in the same patent. 
Could you give me the numbers of the 
patents involved, including homo men- 
thyl salicylate, if it is from another 
patent? M.J., Canada. 


1215: TETRAHYDROFURFURYL ACETATE 

Q. We are constant readers of your 
periodical and noticed with pleasure 
the Fishback articles about lipstick 
with tetrahydrofurfuryl acetate. As we 
did not find any further explanations 
about this matter, we take the liberty 
to ask you the favor to let us know 
your experiences and detailed prescrip- 
fions concerning tetrahydrofurfuryl 
acetate. I.B.L., Hungary. 


NSWERS 


A. PVP and PVP/VA copolymer are used in the aerosol-type hair spray 
rather widely, we understand. We suggest you write to the General Aniline 
and Film Corp. for complete data on the use of this material in such a product 
as you have in mind. Remember that PVP is hygroscopic, that is, it wets back 
and some people seem to think it is sticky on prolonged use. 


A. We suggest that you write to the Titanium Alloy Manufacturing Division 
of the National Lead Co., for information on their zirconium compounds and 
reprints of any articles they may have on the subject. Also contact Titanium 
Zirconium Co., Inc. They would give you as complete a story on the subject as 
there is at this writing. As for silicones, we suggest you contact the Dow 
Corning Corp. for any reprints they have on this subject. The same applies 
to the General Electric Co., Silicone Division, Mechanicville Road, Waterford, 
N. Y. Their literature gives you all the recent references on the general sub- 
ject. To make a search of these articles for you would require considerable 
effort, which as you know, we are not in a position to do at the AMERICAN PER- 
FUMER. One final suggestion is to look up the subject in “Chemical Abstracts” 
so that you can have all the latest data. 


\. We suggest you write to the R. W. Greeff and Co., Inc., who can give you 
the exact patent numbers covering the use of menthyl and homo menthyl sa- 
licylates in suntan preparations. Our records show the patent numbers to be 
U. S. 2,041,874 and U. S. 2,369,084. These patents are owned by the manufac- 
turer of the chemical and as long as you buy the material from them, you can 
probably do so under special license that will involve little or no charge. 


A. The only thing we can tell you is that some people think that the materia 
tends to evaporate, and therefore, results in a hardened stick. A solution ot 
bromo acid in tetrahydrofurfuryl alcohol was offered to the trade under the 
name of “Bromosolv” by Givaudan-Delawanna, Inc. The use of tetrahydro- 
furfuryl acetate is covered by a British patent which has also been granted 
in a number of other countries of the world. If you care to learn something 
more about this we suggest you write to Croda, Limited, Snaith Goole, Yorks. 
England, who manufacture this material under license. 
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Picture Your Product in an H-A Container 


In designing every H-A cosmetic container, we picture it in many ways. 
First—on your production line for its ease of handling and shipping. 
Next—we picture it on dealers’ shelves occupying star position in the rows of 
competitive products. 
But, the picture we like best is to think of your product in our container on the 


dressing table in the home. After all, that’s our real job—to get it there. 


CONTINENTAL (C CAN COMPANY © HAZEL-ATLAS GLASS DIVISION 





I | ere’s a new and distinctive perfume oil concentrate 


that adds high-fashion appeal to your popular-priced products. 
A delightful floral fragrance that’s equally at home in perfumes, 
toilet waters, creams, powders and talcums. FLORDINE possesses all the 
necessary fixative properties to make it long-lasting in the 


finished products. Only 8.50 per pound. 


AROMATIC PRODUCTS, Incorporated 


235 4TH AVE., N.Y. 3 *© CHICAGO * DALLAS * MEMPHIS ¢ PITTSBURGH * LOS ANGELES * BOSTON 


Specialists in the creation of perfume odors exclusively! 
en ee 
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DR. 


I, HAS been believed until now that the polypeptide 
chains of alpha-keratin are according to the theory of 
Astbury and Woods! folded in a characteristic manner ; 
or according to Nowotny, Zahn, and co-workers* ar- 
ranged in zig-zag formation. Reports of research by 
Pauling’ and his co-workers, however, refer to a spiral 
configuration of the polypeptide chains in keratin; and 
recently F. Hirsch! has found independently, by tor- 
sional tests, that keratin—especially the keratin of 
human hair—must be spirally constructed. 

Hirsch has stated that a freely movable single human 
hair, fixed at one end and with weights attached to the 
other end, will not only stretch in the well-known man- 
ner, but will also begin to turn automatically, and that 
this turning movement becomes greater as the load is 
increased. In a graph plotted to show the load and the 
turning movement as observed in circular measurement 
of angles, the curve for load and amount of turning is 
seen to be in three stages, quite similar to the familiar 
curve for load and amount of stretching (Fig. 1). This 
statement seemed so remarkable that it was decided to 
investigate it. 

For this purpose, a single human hair, 70-90 microns 
in diameter was suspended from a binding screw, and on 
the other end, at a distance of 10 cm., a scale pan and 
pointer were attached in such a way that the pointer 
could move freely in a horizontal plane over a square 
plot graduated in 360°. This scale was on a horizontal 
plate which could move up and down according to the 
stretching of the hair during the test. The suspended 
hair was protected from currents of air and effects of 


°Chief chemist, Research Laboratories, indola, N.V., The Hague, Holland. 
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\. 


pial 


STRUCTURE 


OF 


KERATIN 


HEILINGOTTER 


respiration by a cylinder of light transparent plastic. As 
the scale pan and pointer attached to the free end of the 
hair weighed only about 18 gm. the first reading taken 
with this initial load was still so small that the amount 
of stretching of the hair was within the range customary 
under Hookes’ Law. So small a load has little effect 
either in the stretching or the turning of the hair. 
Because the apparatus was so sensitive, the freely 


Stage 


First Stage 
of Stretching 


Torsion in Circular 
Measure of Angles 


Figure 1.—Load-torsion relationship after Hirsch. 
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movable pointer was readily affected by a slight turning 
movement. By changing the weights and by careful ma- 
nipulation the pointer could be made to move in one 
direction to a stopping point, and then in the other 
direction to a stopping point, and over a range of at 
least 180°. The average of the turnings gives the initial 
position of the pointer. 

When the pan was loaded with small weights only a 
slight turning movement could be observed. The load 
was increased five grams at a time and the slight turn- 
ing, as first observed, was toward the left. As the middle 
stage in the stretching was reached, the amount of turn- 
ing became greater and greater. The rotation was more 
and more toward the left and finally became constant. 
By further increasing the load so that the third stage of 
stretching was reached, the rotating effect became pro- 
gressively less and less until the hair finally broke. 

The observed angles of rotation, multiplied by 3.14 
and divided by 180 (or divided by 100 and multiplied by 
1.74) and thus converted into the circular measurement 
of an angle, can be plotted in a graph for load and rota- 
tion which shows a curve that resembles in all respects 
the well known curve for load and stretching. (The term 
torsion is used here not in its ordinary meaning, but 
to designate only the effect of rotation on keratin fibres, 
especially those of the human hair used in the experi- 
ment described. 

The effect of torsion depends not only on the amount 
of the load but also on the diameter of the hair, the 
length of hair used, and the humidity of the atmosphere. 
Under the conditions of these experiments, that is 

Diameter of hair 70-9041 
Length of hair 10 em 
Humidity 70°, 


the results were as follows (Fig. 2): 


Torsion 
es Circular Measure 
18 0 
38 E 0.87 
68 2 ye 


ro ‘ 99 
0 


78 00 


Experiment Load (gm) 


rupture 


18 
38 
68 
8S 
rupture 


18 
38 
18 
58 
rupture 


18 

68 37 
88 100 
98 115 


rupture 


The divergence of the curves, as seen in Fig. 2, is due 
to differences in the diameter of the single hairs used. It 
is of little importance because the object of the investi- 
gation described here was only to check the statements 
made by Hirsch. 

If a steel catch spring is suspended in the same ap- 
paratus and loaded in the same manner, an increase in 
the load causes a similar rotating effect, but to a smaller 
extent. With a right-turning spring, the rotation ob- 
served is toward the right. The human hairs measured 
showed rotation toward the left; therefore there must 
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Load in grams 


Torsion in Circular 


Measurement of Angles 


Figure 2.—Effects of torsion and stretching in human hair. 


be a twisting in the hair fibres which causes the left- 
turning effect. As the hair fibrils are placed parallel to 
the axis of the hair and are drawn longitudinally when 
stretched, it must be assumed that the keratin molecules 
are not only in a folded or zig-zag configuration but also 
in a spiral arrangement, and that the rotating effect, 
first reported by Hirsch, must be because this spiral 
tendency in the molecules is toward the left. 
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“| left my lipstick in the cabin." 
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NEW SILICONES 


for the 
Cosmetic 


Industry 





The complexity of silicones is reflected to some extent by the maze of 
pipe and tanks employed at the finishing stage of their manufacture. 


Part Ill 


Glycol-Siloxane Copolymers of 








Dimethylpolysiloxane C. C. CURRIE® and R. C. GERGLE® 









T ue third class of materials is acid-free reaction are represented by the following general formula: 


products of ethylene or polyethylene glycol with Me HH Me Me 
dimethylpolysiloxane. The glvcol-siloxane copolymers MeSiO(CCO),, (SiO), SiMe m> 1 
Me HH Me Me n>0 


It is unlikely that either the ethylene glycol or its poly- 
©Product Engineering Laboratories, Dow Corning Corp., Midland, Mich. Paper mers are terminated directly by a trimethylsilyl group 


i i 15, 1955. inted : P , : 7 
ay ye St the Seclety of Coometic Chemists, Vel. Vil, No 3, hay. 1956. as portrayed in the general formula above. Instead, we 


















Refractive Specific Surface 
Me, SiO Freezing Index, Gravity, Tension, Viscosity, 


Glycol Content Color Point et 25C 25C€/25C dyne/cm es at 25C 


Polyethylene 
Glycol 400 


high 











Ethylene Glycol medium water — 1.4287 — —. 13.8 
white 


high woter — 1.4300 —— —— 13.3 
white 


Table 6—Typical properties of glycol-siloxane copolymers. 
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believe that the ethylene oxide is likely to be bonded to  alcohol-ended dimethylsiloxanes in that the bonding be- 
dimethylpolysiloxane units which are, in turn, ended tween the silicone and non-silicone portion of the mole- 
with the trimethylsilyl groups. cule is through the carbon-oxygen-silicon linkage. 

These polymers are similar to the previously described Therefore, under proper conditions, these materials can 





Dow Corning 
Ethylene glycol Polyethylene glycol 400 Dow Corning 200 Fluid 
Me. SiO Content Med Hi Low Med. 555 Fluid 350 cs 


Beeswax 


Lenolin 


Mineral oil 


Petrolotum 


Poraftin 


Oxokerite 


Sesame oil 





Table 7—Comparison of compatibility of glycol-siloxane copolymers and 200 and 555 fluids 
various materials. * 





Dow Corning 
Ethylene glycol Dow Corning 200 Fluid 
Mc, SiO Content Med Hi 555 Fluid 350 es 


10° Isopropenol 
95 Ethanol 

99°. Isopropanol 
Ethylene glycol 
Propylene glycol 


Glycerine 





Table 7a—Comparison of coinpatibility of glyco!-siloxane copolymers and 200 and 555 fluids with 
various materials.* 





Dow Corning 
Ethylene glycol Polyethylene glycol 400 Dow Corning 200 Fluid 
Mc SiO Content Hi 555 Fluid 350 cs 





Steary! alcohol 
Isopropy! myristate 
Glycery! monostearate 
Diglycol stearate 
Oleic acid 

Stearic acid 

200 Fluid, 100 cs 


555 Fluid i 


Table 7b—Comparison of compatibility of glycol-siloxane copolymers and 200 and 555 fluids with 
various materials. * 


*Tested at room temperature as a mix made up of one part silicone to ten parts material listed. C—com- 
patible; i—incompatible. 
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high Me SiO content 





Figure 5—Light transmission of polyethylene glycol-siloxane copolymers. 


be hydrolyzed to yield either ethylene or polyethylene 
glycol and dimethylsiloxane polymer. They differ from 
the fatty alcohol ended fluids and waxes in that the 
ethylene or polyethylene oxide are within the poly- 
siloxane chain rather than at the ends. An interesting 
conjecture arises here. One of these materials might be 
applied to a moist surface so that it would slowly hy- 
drolyze. This would yield an incompatible, highly water 
repellent fluid which might afford better protection. 

Ethylene and polyethylene glycol copolymers have 
been prepared at various dimethylsiloxane concentra- 
tions. These copolymers were prepared so that the ratio 
of dimethylsiloxane to glycol varied from a low to a high 
value. In some cases ethylene glycol was used as the 
substituent, while in other polymers, a polyethylene 
glycol of about 10 ethylene oxide units was substituted. 

A summary of the typical properties of these copoly- 
mers is presented in Table 6. In general, the glycol- 
siloxane copolymers are clear, water-white liquids with a 
slightly oily feel. The polyethylene glycol copolymers in- 
crease in viscosity as the dimethylsiloxane content in- 
creases, while the ethylene glycol derivatives remain 
relatively constant. The refractive index of these copoly- 
mers lies in an intermediate position between that of 
the pure glycol and the dimethylsiloxane fluids. These 
copolymers have low surface tensions and spread rather 
easily. 

The compatibilities of the glycol-siloxane copolymers 
are markedly different from what is normally expected 
of silicones. Table 7 portrays these data. The polyethyl- 
ene glycol derivatives are generally compatible with 70 
per cent and 90 per cent isopropanol; 95 per cent 
ethanol, stearyl alcohol, esters and fatty acids. On the 
other hand, they are generally incompatible with bees- 
wax, mineral oil, vegetable oil and water. As the copoly- 
mers become more silicone in character, compatibility 
with isopropyl myristate improves, while compatibility 
with paraffin, ethylene glycol, propylene glycol and 
glycerine is impaired. 

The ethylene glycol copolymers are similar to the 
polyethylene glycol copolymers in solubility. However, 
In contrast to the polyethylene glycol copolymers, the 
ethylene glycol copolymers are generally compatible with 
isopropyl myristate and animal fats and waxes, but are 
incompatible with the hydrocarbon oils and waxes. 

Light transmission data are presented in Fig. 5 for 
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the polyethylene glycol-siloxane copolymers. The ab- 
sorption characteristics of these coplymers improve 
slightly as the siloxane portion of the copolymer in- 
creases. 

The glycol-siloxane copolymers may find application 
where limited silicone characteristics are desired, but 
where alcohol solubility and ease of removal are prime 
requisites. 


Summary 


A few of the many types of silicones we have syn- 
thesized in our research laboratories have been pre- 
sented. These materials are, for the most part, available 
only in research quantities. 

You have seen that a copolymer of an organo-silicone 
with organic substituents can be made to possess a host 
of unusual properties. This is accomplished, however, at 
some sacrifice to the properties normally associated with 
silicones. In other words, as the organic portion of the 
molecule is increased the effect of the siloxane group is 
diluted; so that the molecule approaches the characteris- 
tics of the organic substituent. 

The three types of organo-silicones which have been 
described in terms of their chemical reactivity and 
physical properties are: 

1. Salicyloxymethyl dimethylsilyl end-blocked fluids 

2. Fatty alcohol esters of dimethylpolysiloxane 

3. Glycol esters of dimethylpolysiloxane 
All of these materials are more compatible in conven- 
tional cosmetic ingredients than the dimethylpolysilox- 
ane fluids. The salicylate end-blocked fluids may find use 
as a water repellent sunscreen material in suntan lo- 
tions. The wax-like fatty alcohol esters may be useful in 
solid preparations such as lipstick and lip pomade. The 
glycol-siloxane esters, because of their unusual solubility 
characteristics, may be useful where their hydrolytic 
instability can be used advantageously. 

Each of these new silicones is capable of being modi- 
fied in a variety of ways. Furthermore, it is possible to 
add still other groups to the siloxane molecule. Thus, the 
number of silicones potentially available is great. The 
actual number used, however, is limited only by the in- 
genuity of the silicone chemist in synthesis and the 
ability of the cosmetic chemist to define the characteris- 
tics he desires. 





Experts from abroad and 


Seminar Chairman Gobriel Barnett 


with a group of panelists. 


Leading authorities 


on cosmetic science composed three panels on the subjects of biochemistry of epider- 


mal keratinization, viscosity in 


Tue VALUE and the importance of the Society of Cos- 
metic Chemists to the development of the cosmetic in- 
dustry along sound scientific lines on which economic 
progress is based were strikingly emphasized by the fact 
that scientists from Germany, from England, from Can- 
ada and from 18 states in this country, from California 
and Florida to New York and the Canadian border, took 
advantage of the opportunity to attend the third annual 
seminar of the Society October 4 and 5. 

The demand for tickets from members was so urgent 
that it was necessary to transfer the meetings from the 
Academy of Sciences to the Barbizon-Plaza Hotel where 
every available seat in its spacious theatre was taken. 
More would have attended if it had been possible to 
accommodate them, but weeks in advance a limitation 


Dr. Walter Taylor, Treasurer, R. T. Dobson, President of the S. C. C. 
of Great Britain, Gabriel 


an Naveamhear 1956 


cosmetics, 


Barnett, chairman of the Seminar, Presi- 
dent George Kolar and President-Elect Sabbat J. Strianse all confer. 


and modern emulsification techniques. 


had to be set on the number who could be admitted. 
Gabriel Barnett, chairman of the Seminar, and Dr. 
Joseph Kalish arranged a program of outstanding papers 
by experts on subjects of timely and pertinent interest. 
These were frankly and freely discussed in a telling way 
by the chemists in the audience with the definite under- 
standing that their remarks would not be published. As 
reported in the October issue the seminar was divided 
into three sessions. The first was on the “Biochemistry 
of Epidermal Keratinization”; the second on _ the 
“Theory and Application of Viscosity in Cosmetics”; 
and the third was devoted to ‘Modern Emulsion Tech- 
niques.” Luncheons were held as in the past in the 
Academy of Sciences and as in the past trips were pro- 
vided for those who wished to inspect the plants of any 


Christian Wight, president of the American Society of Perfumers, is 
congratulated by Dr. Robert Marriott, former president of the S. C. C. 
of Great Britain. Dr. Oliver Marton, A. S. P. secretary, approves. 
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from many states attend 


3rd §.C. C. Seminar 


The value and importance of the 


Society of Cosmetic Chemists 


are emphasized at October meeting 


of the following companies: Mennen Co., Shulton Inc., 
Bristol-Myers Co. and Helena Rubinstein Inc. Snap- 
shots taken during the seminar and abstracts of some of 
the papers follow. 


A New Method for Measuring the 
Hardness of Keratin 


R. PECK presented two experimental instruments for 

measuring the skin softening effect of cosmetic and 
dermatological preparations—one, a Durometer, for 
laboratory studies on callus tissue, and the other, a 
Tonometer, for clinical use. 


Dr. Sol Gershon, former President of the S. C. C., Miss Sophie Plech- 
new, Maison G. deNavarre, Founder and First President of the S. C. C., 
and energetic Secretary of the S$. C. C. Robert Kramer, have a chat. 
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He described his laboratory experiments to illustrate 
the use of the Durometer. These involved placing samples 
of desiccated callus tissue (keratin) in several common 
emollients and humectants, including a de-waxed, fat 
soluble lanolin fraction, both in the presence and ab- 
sence of water. He then measured the degree of soften- 
ing on the Durometer dial. 

Peck’s experiments confirmed the findings of Blank, 
and others, that the softness of keratin depends on its 
water content. He pointed out that, in dermatological 
formulations, the so-called emollients might have to be 
evaluated in their capacity as water carriers instead of 
skin softeners themselves. 

While Dr. Peck did not attempt to compare the rela- 
tive water carrying or the skin softening merits of the 


At luncheon were Miss Hazel Bishop, Dr. Joseph Kalish, Dr. Emil Klar- 


mann, President Chemical Specialties Manufacturers Assn. and former 


Society president and medalist, S$. R. Ross, E. Silkin, E. P. Morrish. 
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Dr. Amos Light, authority on peripheral circulation ard an engaging 
speaker and Pierre Bouillette, vice president of the American Society 


of Perfumers, are amused at the view—possibly outside the window. 


many emollients, his work indicated an approach to the 
problem. In the case of one emollient tested, the de- 
waxed, fat soluble lanolin fraction, his tests showed a 
distinctive difference, in that it had the distinctive abil- 
ity to moisturize and soften the keratin when emulsified 
with a small amount of water. The commonly used cos- 
metic ingredients, lanolin and glycerin, on the other 
hand, did not show this ability. 

Describing the second instrument, the Tonometer, Dr. 
Peck explained, through experiments, its possible use in 
measuring the elasticity or tone of skin in humans. He 
has been able to correlate Tonometer readings, before 
and after the application of hormone creams by humans, 
and the results of intra-dermal saline tests and histologi- 
cal examinations of the skin of subjects tested.—Ab- 
stract of S.C.C. paper by Dr. Samuel M. Peck and Dr. 
irth 


mw Glick. 


Physiology and Pathology of 
Epidermal Keratinization 


keratinization of human and other mam- 


N ORMAIL 


malian epidermis ends up with continuous shedding 


invisible small horny particles while the layer below 
flexible and smooth. When this 
process is disturbed two main types of abnormalities oc- 
cur: 1. visible scales appear on the skin surface or 2. the 


shedding process is partially inhibited so that the horny 


remains continuous, 


Dr. Kenneth Russell, former President of the S. C. C., Miss Veronica 
Conley, secretary of the Committee on Cosmetics of the American Medi- 


cal Assn., and James E. Ervin discuss a technical paper together. 


layer thickens and its surface may appear uneven and 
rough. Counteracting such abnormalities is important 
both medically and cosmetically. In all keratinization 
anomalies the esthetic appearance of the skin is ad- 
versely affected. 

Little is known about the finer mechanism of the dis- 
aggregation of the most superficial horny lamellae into 
invisible particles and the conditions under which the 
layer below remains smooth and continuous. Still, sev- 
eral data indicate that two main mechanisms are in play. 
The first concerns the dehydration of the keratinizing 
it appears that this dehydration must progress 
at a certain optimal rate to a certain optimal end point. 
Deviations from these optima may be caused either by 
pathological alterations of the keratinizing cells or by 
external environmental influences which modify the 
water holding capacity of the horny layer. 

The second mechanism is concerned with the decom- 
position of the nucleus and cytoplasm of the keratinizing 
cell. If this decomposition is incomplete, as is the case 
in so-called parakeratosis, visible scales will appear on 
the surface. In most instances this anomaly is due to an 
accelerated keratinization in consequence to accelerated 
cellular proliferation. The incomplete decomposition of 
the cytoplasm implies impairment of free lipid produc- 
tion because of deficient splitting of cellular lipoproteins. 
There is an interplay between water and lipid content 


cells: 


(Continued on page 26) 


Dr. Robert Marriott, former President of the S. C. C. of Great Brit- 
ain, greets Dr. Sol Gershon, former President of the S. C. C. of the 
United States. J. B. Knight, Jr., is 


O. H. Ellis, $. R. Koss and Dr. L. K. Kerstyn pause before luncheon 
to discuss the interesting papers read at the morning session. Groups 


surprised by a passing friend. of this sort added much to the interest of the successful seminar 
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A SWEDISH beekeeper succeeded several years ago in 
solving the problem of collecting appreciable amounts 
of pollen, that mysterious substance from flowers which 
has been the main diet of bees since thousands of years 
before man appeared on the earth. This has permitted 
scientists to conduct more intensive experimentation 
than before. It has now determined that pollen 
contains practically all the essential vitamins. It is 


been 


POLLEN 


Pollen is the mass of microspores in seed p!ants. 
It usually appears as a fine yellow dust, each 
grain being a spore consisting of a single cell of 
various shapes, with the outer wall (extine) often 
finely sculptured. In some families the pollen is 
aggregated into viscid or waxy massés. In angio- 
sperms the pollen lodges on the stigmatic part of 
the pistil, where the microspores germinate, send- 
ing out a tube through which the male generative 
cell passes to the ovule, where it fuses with the 
egg cell of the embryo sac; the fertilized ovule then 
develops into the structure known as the seed. 


about 25 per cent protein, mostly in the form of amino 
acids and in low molecular weight proteins. It also 
contains nucleic acid, sugar and minerals; and, not 
surprisingly, sex hormones. 

An examination of a number of Russians of great 
age and strong vitality showed that all were keepers 
of bees and eaters of large quantities of honey and 
pollen. And an article in the English publication “Sun- 
day Express” on persons who were one hundred years 
or older revealed that nearly all were keepers of bees 
and eaters of honey—and that most were poor and did 
not consume the pure product but the left-over mixture 
composed mostly of pollen with a small amount of the 
honey, 

In “Acta Chemica Scandinavica,” Vol. IX, No. 7, 
1955, Nils Nielson, head of the micro-biological labora- 
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POLLEN 


in 
COSMETI 


MARJA ENTRICH 


tory of the Technical High School (University) in 
Stockholm, reports on the work done with his assistants 
on the chemistry of the pollen kernel. 


Pollen in Cosmetics 


The Marja Clinic in Stockholm was the first to ex- 
plore the possibility of using pollen in cosmetics. It 
has been determined that it constitutes an extraordi- 
nary tool in cosmetics designed for rejuvenation by 
supplying additional vitamins and essential amino 
acids. Through trabcutan nutrition it affects the skin: 
and excellent results in the regeneration of the epi- 
dermis of face and bust have been obtained. There 
have also been excellent responses in growth of hair 
and prevention of hair loss. In some cases there was 
in restoring the original color to gray hair; 
if the external application were coupled with the in- 
ternal dosage of several tablets of pollen, the change 
was quicker and more stable. 

It is to be accepted that general health and rejuve- 
nating processes may be implemented by the rich vita- 
min and hormone content of pollen, and by its valuable 
protein and amino acids of vegetable origin. Pollen has 
produced no side reactions, and is suitable for all types 
of women in cosmetic use. 

Pollen in its natural state is unsuited for use in cos- 
metics; an extract, which is more convenient, contains 
all the effective agents. Furthermore, it is stable at 
cool temperature in airtight containers. 

In Sweden products are now on the market made from 
pollen or a mixture of pollen and honey. They are ex- 
cellent food supplements, and there is evidence that they 
increase virility. The singular methods of collection, 
purification, and drying of pollen perfected by bee- 
keeper G. Carlsson has enabled the manufacturers of 
Sweden to produce a pollen extract which contains all 
the natural agents, is stable in form, and which is 
valuable both for internal consumption and as a tool 
for the cosmetic industry. 


success 
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Two dynamic officers of the S. C. C., Secretary Robert A. Kramer and 
Treasurer Walter A. Taylor about to board the bus for a trip to one 
of the cosmetic plants in the metropolitan area, part of the program. 


S.C.C. SEMINAR 
(Continued from page 24) 


of the superficial horny layer and there is an optimal 
state not only for its water—but also for its lipid 
content. 

The physiological and pharmacological effects of cop- 
per, vitamin A and estrogenic hormones on keratiniza- 
tion will be analyzed.—Abstract of S.C.C. paper by Dr. 
Stephen Rothman. 


Morphology of the Epidermis as Shown 


by the Electron Microscope 


Y THE electron microscopic observation of sections of 

the epidermis, it is possible to directly visualize hith- 
erto invisible details of cell structure and thus to bridge 
the gap between chemical and physical studies of macro- 
molecules and optical microscopic studies of cells. A 
comprehensive electron microscopic survey of ultra-thin 
sections of human epidermis (fixed in 1° osmium te- 
troxide buffered to pH 7.4) has demonstrated the fol- 
lowing details in the dermo-epidermal junction and of 
epidermal cell components. 

The basement membrane consists of narrow (diame- 
ters 300A) collagen fibrils and a broad (Approx. 350A 
thick) membrane (“dermal membrane”). The latter fol- 
lows closely the contours of the epidermal cell membrane 


Dr. Jack Nagler, Walter Wynne, ever active chairman of the Entertainment 
Committee, and Stephen Capkovitz, chairman of the Membership Com- 
mittee of the New York Chapter, surprised during an informal moment. 


Two good executives: Theodore Ostrowski, treasurer of the New York 
Chapter and Beverly Meigs, secretary of the New York Chapter, have 
a friendly chat with one of the notable members, Walter Manheimer. 


but is always separated from it by a space of approxi- 
mately 300A, and continue without interruption along 
the whole distance of the dermo-epidermal junction. 
Epidermal cell cytoplasm is characterized by numerous 
narrow (approx. 60A wide) filaments distributed loosely, 
for the most part, in thin skins and bundled into fibrils 
(tonofibrils) in plantar skins. These filaments (tonofila- 
ments) are usually directed toward the cell periphery 
where they terminate at intercellular bridges (nodes 
of Bizzozero) or at regularly spaced rows of small 
granules on the cytoplasmic side of the cell membrane 
at the dermo-epidermal junction. In addition to pigment 
granules, which are large dense granules with no evi- 
dent regular external or internal structure, basal cell 
cytoplasm contains mitochondria, the Golgi apparatus, 
submicroscopic particulates and sparse endoplasmic 
reticulum. Malphigian cells of the next succeeding layers 
differ from basal cells only in a slightly increased group- 
ing of filaments (tonofilaments) into fibrils and a loss of 
their association with the nuclear membrane. As in the 
basal cells, intercellular bridges are zones of close con- 
tact shared by adjacent cells which are delimited by 
bands of electron density on the cytoplasmic side of the 
closely apposed cell membranes at which tonofilaments 
terminate. Such bridges have been found in other cell 
types (Fawcett and Selby) and are given the more gen- 
eral name of desmosonies. 

Cytoplasm become denser in cells of the s.granulosum, 
due to dehydration, a maximal grouping of filaments into 


bd etry, 
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Robert White patiently stands while Robert F. Prindle, Paul Sperry, 
and Vincent Defeo, efficient chairman of the Publicity Committee of 
the New York Chapter, rest before the trips to the cosmetic plants. 
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Harry Isacoff, §. C. C. Historian and Program Chairman of the New York 
Chapter, compliments Dr. Joseph Kalish for his work on the Seminar 
program. Miss Dorothy Langdon and Harold Goulden register accord. 


fibrils and the presence of large, dense, irregularly 
shaped masses (keratchyalin granules). Tonofibrils 
change within these cells by decreasing their electron 
density and losing their filamentous ultrastructure. 
These transformed fibrils, arranged in a loose three- 
dimensional network, are the exclusive component of 
cells of the s.lucidum, but still terminate at desmosomes 
along the cell membranes of this layer. Between these 
cells and those of the s.corneum the desmosomes acquire 
a narrow band of electron density in their intercellular 
space. Cells of the s.corneum consist of a condensed mass 
of the material making up the network of the s.lucidum 


-i.e. of the material which first appeared as a trans- 
formation of tonofibrillae in the s.granulosum. Cell mem- 
branes and demosomes are clearly visible in the s.cor- 
neum with the dense band within the desmosome disap- 
pearing with the result that the cell membranes are 
brought even closer together. 


Thus these observations indicate that the matrix 
(keratin) of the s.corneum arises directly through a 
transformation of tonofibrils in the s.granulosum. 

This transformation involves a lateral bonding and 
molecular rearrangement of the tonofilaments which 
were synthesized in the basal cell layer. Intercellular 
bridges are similar to those found in other cell types 
where there is a particular need for cell cohesion but 
undergo specific changes in the upper layers of the epi- 
dermis which must be related to the control of desquama- 
tion and hence must be significent in pathological altera- 


Albert Shansky, William Ryan, veteran perfumer and chemist, Frank 
J. M. Miles and Dr. Albert B. Pacini, note the efficient way the sem- 
inar was arranged and conducted, an opinion that was shared by all. 
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Constantine Zannis, Irving Colbert, chairman of the Entertainment 
Committee of the New York Chapter, Ivar Malmstrom, and Irving Schlak- 
man, chairman of the House Committee of the New York Chapter, chat. 


tions of normal desquamation. 
by Dr. Cecily Cannan Selby. 


Abstract of S.C.C. paper 


Biochemical Data on Physiologic and 
Pathologic Epidermal Keratinization 


PIDERMAL keratinization is one of many processes oc- 

curring during the development of the horny layer. 
Because of the thinness of the epidermis, satisfactory 
separation of the individual components during the vari- 
ous stages of this process is not possible. The following 
approaches have been tried: 

1. Chemical studies of animal specimens with a thick 
epidermis (cow’s nose) are not directly applicable 
to human epidermis. 
Histological and histochemical 
herent limitations and errors. 
Comparison of epidermal keratins with hard kera- 
tins (hair, nails) and with average body proteins 
have given an insight into the changes during the 
phylogenetic development of the keratins. 
Comparison of the amino acid composition of whole 
human epidermis and of the horny layer revealed 
that during keratinization the overall chemical 
change is slight. The only definitely established dif- 
ferences are the disappearances of hydroxyproiine 
and an inconstant and variable increase in cystine 
during keratinization. 

At present the best working theory to account for the 


studies have in- 


Dr. Howard Schwartz and Joseph Wheeler question Lester |. Conrad, 
authority on about its increasing uses in the cosmetic in- 
dustry. Arthur Cohane adds his interesting comment on the subject. 
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AMERCHOL PARK 


LANOLIN CHOLESTEROLS in their 
most active form. 


The Amerchols are non-ionic, natural 
EMULSIFIERS. PENETRANTS and EMOL- 
LIENTS made from pure lanolin. They will 
help you achieve superior cosmetic and 
pharmaceutical formulations by marked- 
ly improving stability, texture. appear- 


ance and effectiveness. 


An Amerchol such as multi-sterol, liquid 
Amerchol 101 enhances softening, pen- 
etrating and spreading activity while 
holding desirable moisture to the skin. 
The surface active Amerchols function 
at the interface in oil-in-water emulsions 
to bring about these unique effects on 


skin and hair 


The Amerchols are ideal, stable ointment bases 
which induce rapid drug release. and promote 


optimum healing rates 


WE KNOW OF NO CASE OF AN 
ALLERGY DUE TO AN AMERCHOL 


American Cholesterol Products 


7 INCORPORATED Oo 


Write on your business letterhead for technical 
literature and suggested formulas 
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EDISON, NEW JERSEY 


The alert administrative staff: Miss Audrey Edwardsen, William Ryan, 
and William Giese offer their assistance to George J. King, author of 
some notable technical papers on emulsifiers, about trip arrangements. 


changes during keratinization is as follows: Keratiniza- 
tion is a two-step process. The first step is the formation 
of a fibrous precursor in the cellular layer of the epider- 
mis, with little or no sulfur. This precursor then com- 
bines with sulfur-containing amino acids, polypeptides 
or proteins to form the consolidated keratin. 

Studies of pathologic keratinization are often based 
on the erroneous assumption that an anomalous horny 
layer necessarily reflects a faulty process of keratiniza- 
tion. About one-fifth of the horny layer consists of non- 
keratinous, water-soluble substances, especially free 
amino acids. Many of these components have a strong 
water-binding ability. The reduced amino nitrogen and 
water-binding ability of some pathologic scales is due 
to alterations in the non-keratinous portion of the horny 
scales. Whether or not there are qualitative changes in 
the keratinous portion of the scales as well, has not vet 
been decided.—Abstract of S.C.C. paper by Dr. Pete 
Flesch. 


Interpretations and Applications 
of Flow Measurement 

HE flow characteristics of different types of materials 

and the results which are obtained from flow meas- 
urements of these materials with a rotational concentric- 
cylinder and a capillary-tube viscometer are discussed. 
Suggestions are made to use a sequence of controlled flow 
measurements to enable the interpretation of the more 
complicated flow behavior of time-dependent non-New- 
tonian materials. Such flow measurements which were 
obtained with an automatic rotational viscometer are 
presented for an all-purpose cream and a_ toothpaste. 
They are interpreted to vield characteristic flow proper- 
ties. The application and usefulness of flow measure- 
ments for product research and control is emphasized 
bv discussing the changes in flow properties with 
changes in formulation and by indicating how similar 
changes can be caused by variations in the manufactur- 
ing process. The application of the flow properties to the 
design of pipelines for the transport of non-Newtonian 
materials is demonstrated. Example calculations are 
made for the toothpaste and a pigment suspension. 
Abstract of S.C.C. paper by Ruth N. Weltmann. 


Rotational Methods of Flow Measurement 


LARGE number of rotational viscometers, or those 
working on the rotational principle have been devised 
and are finding scientific and industrial usage. However, 
many of these, because of their construction or means of 
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Albert Shansky, Emery D. Robert and Marshall Sorkin discuss the ex- 
cellent program for the meeting which drew a record attendance of 
scientists in the industry from 18 states and from foreign countries. 


operation, do not exploit the possible inherent advantage 
of rotational instruments in establishing a constant 
shear gradient during viscosity measurements. 

Even with instruments having constant shear gradi- 
ents, the shear velocity range is often insufficient in a 
single instrument to allow extraction of all data desir- 
able for scientific or industrial application. This is pri- 
marily due to the fact that rheological theory is not at 
present sufficiently advanced to permit reliable extra- 
polation of data from one shear range into another. 

For many industrial applications, where viscosity 
measurements are employed for quality control, simpler 
rotational viscometers have often proven adequate. How- 
ever, these instruments are usually not capable of indi- 
cating why a product may not be up to specification 
standards. 

The theory of various rotational instruments, as well 
as the practical functioning and limitations of apparatus 
working in the very low, medium and very high shear 
ranges is described.—Abstract of S.C.C. pape) by Wal- 
ter kK. Asbeck, 


Capillary Viscometry 


BSERVED quantities in capillary viscometry are rate 
of flow and pressure drop through the capillary. 
Methods are reviewed by which these observed quanti- 
ties are used to calculate derived quantities such as vis- 
cosity, shearing stress and rate of shear. Procedures are 
discussed for both Newtonian and non-Newtonian flow. 
Measurement of the observed quantities is discussed 
for different categories of capillary viscometers and for 
several specific examples of these categories. Included, 
among others, are viscometers of the gravity (e.g. Ost- 
wald), controlled pressure (e.g. Bingham) and con- 
trolled flow (injection) types. Special viscometers for 
special purposes are discussed, such as the horizontal 
capillary for small pressure heads (e.g. Tsuda), coiled 
capillary for slow flow (eg. Stabin) and rugged vis- 
cometers for high viscosity, pressure head and flow rate 

e.g. McKee). 

A comparison is made of the advantages and disad- 
vantages of capillary viscometry in general and of cer- 
tain specific capillary viscometers as compared with cer- 
tain other types of viscometry. This comparison con- 
siders both the ease and reliability of measuring the 
observed quantities and of interpreting them in terms 
of rheological and molecular quantities, for both New- 
tonian and non-Newtonian materials.—Abstract of 
S.C.C. paper by Alden B. Bestul. 
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odulan 


The MODIFIED LANOLIN with new 


properties. 


Modulan is the acetyl derivation of pure 
lanolin containing all the constituents of 


lanolin, modified by a unique treatment 
to impart NEW and VALUABLE PROP- 
ERTIES. (U. S. Patent No. 2.725.334) 


Modulan forms clear solutions even in 
cold mineral oil and deposits hydro- 
phobic, emollient films on skin and hair 
These desirable protective films are waxy 
rather than tacky and are very pleasant 
to the touch 


Modulan is extremely hydrophobic—does 
not form greasy emulsions and is prac- 
tically odorless. Because of its outstand- 
ing stability and compatibility with oil- 
in-water emulsions and with soaps and 
shampoos. Modulan is particularly recom- 
mended for use in creams, lotions. baby 
products, hair preparations. make-up 


and ointments 


CLINICAL INVESTIGATIONS HAVE 
INDICATED THAT MODULAN 1S 
HYPO-ALLERGENIC 


American.Cholesterol Products 


e INCORPORATED ° 


AMERCHOL PARK EDISON, NEW JERSEY 
* ACETULAN-a new chemical 


design for cosmetics—COMING SOON! 
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'e PRODUCTS & IDEAS 


PLASTIC PACKAGING PRESS—1 

The ERDCO Engineering Corp. 
has developed a desk-type high fre- 
quency sealing press which it says 
seals nearly any kind of small ar- 
ticle, regardless of shape, into 
transparent plastic bubbles up to 
12 inches square in area. The user 
purchases the volume and _ size 
bubbles he needs from a plastic 
wholesaler. They are positioned on 
the desk-top die or on the lower 
platen, depending on type of seal- 
ing required. The manufacturer of 
the machine says that the product 
to be packaged is then inserted into 
the bubble, and the operator merely 
presses two buttons, which starts a 
timed, automatic cycle. The sealing 
cycle can be adjusted to the proper 
preheat, sealing time, and power 
required by the material being 
worked. 


HY DROBLENDER—2 


Whittaker, Clark & Daniels, Inc. 
represent the Aquadyne Corp. as 
distributor of products for making 
“wet water.” The Hydroblender, 
which can be installed wherever 
water is available, is a proportion- 
ing device which is loaded with 
Aquadyne, a multiphase wetting 
agent compounded in solid capsule 
form, to provide on the spot gen- 
eration of wet water. Hydrodyne, 
another wetting agent, is a liquid 
concentrate available in one, five 
and fifty-five gallon containers 
which can be proportioned as re- 
quired by hand or by liquid propor- 
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tioning devices. The Aquadyne wet 
water is said to average less than 
one-half cent per gallon. 


PACKAGING CODING DEVICE—3 


A twin-action, air-operated con- 
veyor-line marking attachment that 
imprints a code date automatically 
on both the side and rear of ship- 
ping cases has been developed by 
Adolph Gottscho, Inc. Identified as 
the ““Model 202 Rolacoder” machine, 
it is said to be compact, easy to in- 
stall, and capable of high speed 
operation. It is claimed also to be 
so small that it can fit between 
compression belts of a case-sealer 
to imprint cases only 3 inches high. 
The machine uses interchangeabie 
rubber type, and will accommodate 
codes and markings of up to 11 
letters or figures. 


AEROGRAPH 


Wilkens Instrument & Research, 
Inc. says that its new Aerograph is 
a highly perfected instrument for 
separation of volatile compounds by 
gas chromatography. It is based on 
the principles of gas-liquid parti- 
tion chromatography. The purified 
component is detected by a heated 
wire type conductivity cell, and is 
recorded permanently on a strip 
chart recorder. Salient features 
claimed in the Aerograph include 
high temperature operation, high 
resolving power, sensitive detection 
of components, and collection of 
separated samples. These factors 
are said to enable the chemist to 


separate and collect the constituents 
in the most complex volatile organic 
mixtures such as perfumes, essen- 
tial oils, synthetics, hydrocarbons 
and petrochemicals. 


WATER THICKENING AGENT 

A new cold water soluble vege- 
table gum of high viscosity that is 
said to have unique properties as a 
protective colloid, thickening, sus- 
pending and film forming agent, 
known as Burtonite No. 7, is offered 
by the Burtonite Co. The gum 
thickens water at low cost, as not 
over ten cents worth at the current 
LCL price is needed in one gallon 
of water to thicken it to the point 
of non-flowability, the company 
points out. One per cent of water 
solutions have Brookfield viscosity 
of 3,000 centipoises at 60 rpm, 
using a No. 4 spindle, it is added. 
The gum is said to be wholly edible. 
Full details about it may be had by 
writing te the company. 


STAINLESS STEEL FAUCETS 

Economy Faucet Co. manufac- 
tures stainless steel faucets de- 
signed to improve the efficiency and 
safety of solvent handling and dis- 
pensing. The faucet is said to pre- 
vent after-drip, fume leakage and 
the danger of leaving the dispens- 
ing valve open or untightened. It 
was made for quick disassembly for 
cleaning or service without special 
tools. There is no metal to ietal 
contact in the operation of the 
valve. Seizure is said to be elim- 
inated. 
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ew 
is exquisite 


with the new FUTURA CAP, 
shown in black—also comes in 
brilliant GOLD-COTE... bright touches 


of elegance for the purse or boudoir. ~ rete me 


in 1 dram, 
Observe the beautifully angled silhouettes of these ee 
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POL ey meus i Mess (Me Mel Memes (ashy ee ts . 
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blending FUTURA caps. When you consider that each is sizes 


fitted with the fabulous sPILLPROOF feature, you can under- 


stand why we are so enthusiastic about them. 


Write now for samples and prices. 
Spillproof perfume bottles are the magic perfume 
eet emer imc here mii rm me etl o 
See ouoe yee CBr eelec reese 


help the sales of your product. i, al el 
404 4th AVE., NEW YORK 16, N. Y. 
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1. JOHN ROBERT POWERS 


The new bubble bath from John Robert Powers is deep 
turquoise in color, and the manufacturer says it makes the 
tub look like the waters of Bermuda or Capri. It comes in a 
reusable ground-glass decanter which is heavily gold en- 
crusted and wound with a golden cord. The price is $10 for 
32 ounces; $7.50 for 16 ounces; and $5 for & ounces. 


2. LUCIEN LELONG 


The Galerie des Parfums from Lucien Lelong is a miniature 
museum which opens to reveal four bottles of perfume in 
picture frames (Tailspin, Balalaika, Opening Night and In- 
discret) with a bottle of Sirocco in the center standing like a 
piece of sculpture. Individual bottles can be removed to make 
separate gifts. The whole collection sells for $10. 


3. MAX FACTOR 


Primitif, the new scent by Max Factor, is featured in a set 
which contains a shaker-top dusting powder, a four ounce 
bottle of cologne, a bath-size bar of soap, and a vial of the 
perfume. The black and gold colors identified with the odor 
are used in the labels and box. It’s $6 plus tax. 


4. SHULTON 


Shulton, Inc. has introduced a hair groom tonic in the Old 
Spice for Men toiletries line. The liquid cream product con- 
tains a new co-polymer which Shulton says gives longer- 
lasting manageability. It comes in a unbreakable plastic 
squeeze bottle decorated with a red and white ship on a 
background of “ship’s grey.” The four ounce container 
cost $1. 


5. EVYAN 


Evyan has introduced its Perfume Essences in Golden Heart 
3ottles in a set which contains White Shoulders, Most Pre- 
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cious, Golden Shadows, Gay Diversion and Enchanting 
Menace odors in five one-quarter ounce bottles. Evyan says 
that Perfume Essences have been created to fill the gap be- 
tween colognes and perfumes. When empty, the bottles may 
be refilled with perfume from the regular Evyan_ bottles. 
The set is $7.50 plus tax 


6. CHRISTIAN DIOR 


A Christmas offering from Christian Dior is his “Eau de 
Cologne aux fleurs fraiches.”’ It comes in a black and white 
package with a tweed-woven appearance. The woven pattern 
is repeated in the twist-on cap and on the label of the flacon. 
A ribboned “black tie’? accents the neck of the bottle. It 


comes in two sizes: 2 ounces for $3, and 4 ounces for $5. 


7. GERMAINE MONTEIL 


Gift packages from Germaine Monteil are styled in white 
and gold. The solid powder and lipstick duet is $4.50; deluxe 
solid powder and lipstick, $7; superglow lipstick wardrobe, 
$6; and jumbo lipstick wardrobe, $6. 


8. TUSSY 


Tussy’s Budding Beauty line designed for the young lady in- 
cludes dusting powder and after bath powder, The dusting 
powder comes with a puff which shows through the clear 
acetate box top. Pastel pink is the featured color in the pack- 
aging. The dusting powder sells for $1.25, the after bath 
powder for 75¢, 


9. RICHARD HUDNUT 


Richard Hudnut’s Sparkle in the Snow package contains 
Gemey Essence and R.S.V.P. Essence (1% ounce bottles) in 
a silver foil snow-topped house trimmed with green glitter. 
It’s $1.75 plus tax. 
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ATTENTION: AEROSOL 
HAIR LACQUER INDUSTRY 
LANETHYL New Lanolin deriva- 


tive formulated wholly from 
pure Lanolin 
e Completely soluble in cold 
98-100°7 ethyl alcohol. 
Soluble in Propellents—no 
clogging. 
Excellent plasticizer —_ for 
P.V.P. (without the un- 
desirable stickiness inherent 
in Lanolin). 
High cholesterol content, ac- 
tive hair conditioner, good 
hair setting properties. 
Further New Developments: 
LORAMINE ALKYLOLAMIDES 
Special grades for: 
Lipsticks 
Cream Face Powder Compacts 
(in powder form) 
Clear Shampoos 


Croda 


New York 


yi titeys 


Milan 


CRODA, INC. 
15 E. 26 St. 
New York 10, N.Y. 
MU 3-3090 
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Irvin H. Blank, Ph.D. 


Harvard Medical School, Massachu- 
# setts General Hospital, Department 
of Dermatology 
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QUESTION I. Can fundamental dermatological research be helpful to 
the cosmetic industry? 


ANSWER. It certainly can. Recently I reviewed the titles of the 
papers which have appeared in all of the issues of the PROCEEDINGS OF 
THE SCIENTIFIC SECTION OF THE TOILET GOODS ASSOCIATION. Less than 
10 per cent of them have been concerned with the skin. The vast 
majority of these articles dealt with studies on the chemistry and 
physical properties of the raw materials and finished products of the 
cosmetic industry. Of course it is important for the industry to know 
as much as possible about their products, but it is also important for 
them to know as much as possible about the skin and the effect of 
cosmetics on the skin. New developments in cosmetics will follow a 
better understanding of the biochemistry and physiology of the skin. 
Dr. Stephen Rothman’s recent book on this subject shows how vast this 
field is and how incomplete our current knowledge. 


QUESTION II. What areas of dermatological research might be ex- 
pected to yield results of importance to the cosmetic industry ? 


ANSWER. To one outside the industry, like myself, it appears that 
there is a limited number of cosmetics whose specific action is known. 
Outstanding among these are the sun screens and deodorants. My own 
work on dry skin over the past few years has contributed a little to the 
knowledge of the action of emollients, but I would be the first to say 
that much remains to be done. A better understanding of the chemistry 
of keratinized epithelium and the keratinization process will help in the 
development of better emollients. Many of the natural changes in the 
skin at different ages must be associated with general (systemic) endo- 
crine changes; this is particularly evident at puberty and menopause. 
Only when the role of the endocrines in skin physiology is better known 
will it be possible to scientifically formulate cosmetics containing endo- 
crines. A better comprehension of the vascular physiology of the skin 
will be helpful to the cosmetic industry. Manufacturers must always 
be sure that their products do not damage the skin. They can feel secure 
in this respect when the mechanism of the action of various classes of 
irritants and allergens is known. Such an approach is as important as 
further study of methods of testing new products for their irritant 
potential. When areas such as these are better understood, the cosmetic 
industry will be able to manufacture new products which can honestly 
be said to correct or prevent cutaneous defects without fear of damage 
to the skin. 





An Aldehyde of great stability and of such high degree of 
purity that it can be used in the finest perfume extracts as 


well as soaps and cosmetics. 


An Acetal resembling the aroma of Reseda Mignonette. It is 
a valuable addition to all floral bouquets, and as a modifier 


for the purpose of rounding off all types of compositions. 


An Aldehyde of great potency; imparts the aldehydic top note 
to perfumes to which it is added. It is extremely valuable as 
a modifier. Used from 1/10 to 14 of 1%. 


An Acetal, ideal for all rose type compounds, because of its 


fine character, great lift and extreme stability. 


The advantage of these aromatic chemicals is that their great purity permits 
their use in the most luxurious perfumes ... and their low cost makes them 


feasible for even the most Inexpensive soap fragrances. 


Sole Representative in the United States for J. and E. Sozio. Grasse. France 
RESINOIDES e NATURAL ABSOLUTES e ESSENTIAL OILS 


Write for complete catalogue. 


tA PRODUCTS BUILD SALES FOR ¢ PRODUCTS 


Aromatics Division 


VERONA CHEMICAL COMPANY 
Plant and Main Office: 26 Verona Avenue, Newark, N. J. 
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Exclusive patent rights belong to Carter Products on 


AEROSOL SHAVING CREAMS 


Soap industry vitally affected ky U. S. Supreme Court decision. 
Costly infringement suits against soap companies may follow 


| N A decision vitally affecting the 
soap industry the United States Su- 
preme Court ruled that exclusive 
patent rights to aerosol type pres- 
surized shaving creams belong to 
Carter Products Inc. 

A petition of Colgate-Palmolive 
Co., accused of infringing the Car- 
ter patent, was turned down by the 


court and the court refused to re- 
view or reverse the decision of the 
U.S. Court of Appeals which upheld 
the validity of the Carter patent. 
The patent had been contested by 
Colgate-Palmolive Co. on the 
ground that Carter had merely com- 
bined known ingredients to perform 
a known purpose and hence the 


Polyvinyl alcohol as a soap additive 


PAUL I. SMITH 


Synergists to complement anti-oxidants 


I; Is not always appreciated that 
anti-oxidants of a phenolic char- 
acter which are commonly employed 
in the control of rancidity, rely to a 
large extent for their effectiveness 
on the presence in the fat of syner- 
gists, often di- and poly-basic acids. 
These latter additives reinforce or 
complement the action of the phe- 
nolic derivatives rather than acting 
as direct inhibitors of rancidity. 
When planning to use chemical re- 
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S OME soap manufacturers who 
have investigated the possibilities 
of polyvinyl alcohol as a soap addi- 
tive are impressed with the prop- 
erties of the new type now becom- 
ing available. These are white in 
colour, fast-dissolving, free flowing 


tardants of rancidity, it is, there- 
fore, advisable to consider the em- 
ployment of suitable and effective 
synergists that might be used to 
complement the action of the se- 
lected anti-oxidants. It has _ been 
found that chemicals, such = as 
benzoquinone and alpha-toco-qui- 
none, normally somewhat ineffec- 
tive as controllers of rancidity, be- 
come considerably more effective in 
the presence of phosphoric acid. 


patent was invalid. Moreover Col- 
gate-Palmolive Co. claimed that the 
patent would enable Carter Prod- 
ucts Inc. to monopolize the use of 
pressure packaging by the soap in- 
dustry. 

It is felt that suits for infringe- 
ment against soap companies for 
large sums may follow the ruling. 


and non-gelling and may be ob- 
tained in a number of grades. Some 
of these are 88°. hydrolyzed and of 
low and medium viscosity and 
others are low, medium, medium 
high and high viscosity fully hy- 
drolyzed grades. 


There is no doubt that a great deal 
of work is still to be done on the 
subject of synergism and the part 
it can play in the control of ran- 
cidity. Many very active anti-oxi- 
dants may be made more active at 
lower concentrations in the pres- 
ence of carefully selected syner- 
gists. In this connection, the satu- 
rated dibasic acids, such as malonic, 
succinic, glutaric, adipic, pimelic 
and suberic are worth attention. 


American Perfumer 





see Shulton 


Would the Menthol you use 
pass this test? 
Can you answer “yes” 


on all these points for 
the menthol you’re using now? Check them off: 


BATCH TO BATCH UNIFORMITY ? 


On this point, Shulton l-menthol USP gets a 
perfect score. Menthol character is always 
constant. Next week, next month, next year, 


your product will taste the same, will win the 
same consumer approval. No need to adjust 
formulations for variations in menthol char- 
acter in your raw material, as you may need 
to do with natural menthol. 


NO PEPPERMINT BY-ODOR? 
As a synthetic, l-menthol USP is processed 
before you get it to remove all impurities that 
by-odors. Result: a aner, fresher note 
(There’s an easy spt 
elf. Ask the Shulton 
EASE OF HANDLING? 
With l-menthol USP, there is no need for | 
to wash or recrystallize, because there are no 
occluded impurities. You save on handling and 
processing in your plant. Shulton does it for 
you in the initial synthesi 


SHULTON 


[ ] ASSURED SUPPLY ? 

Made right here in New Jersey in a large plant, 
Shulton’s l-menthol USP is always available, 
can always be delivered to you quickly, in the 
quantity you need. Long-term contracts can be 
arranged to simplify your inventory problems. 


STABILIZED PRICE? 


3ecause Shulton’s l-menthol USP is a synthetic 
product made domestically, prices can be stabi- 
lized and wide fluctuations can be eliminated 
through long-term contract. 


TECHNICAL SERVICE? 


Shulton experience in manufacture and prod- 
uct application is part of every pound of 
l-menthol USP you buy. Technical service 
can help you with problem 
brings fast action. 


men 
A call to Shulton 


CONVENIENT FORMS? 
Shulton’s synthetic l-menthol USP is avail- 
ible a colorle cry tal O a colo le fu ed 
lump (ask the Shulton salesman about the pec- 
cial economy pecial form)—whichevei 


more convenient for your purpose 


Prove it to yourself. Send for a sample, or 
make the simple spot-test. We'll show you 
how. Write today! Or call Ci 5-6263. 


MARKET TESTED 
Tame Lieto tt LIVI Mel gelo li reat | 


BENZYL ACETATE oT GERANIOL 


HELIOTROPINE + ISOEUGENOL 
LINALYL ACETATE 
METHYL ANTHRANILATE 
RHODINOL SHULTON 
VANILLIN, U.S.P. «© VANITROPE® 


AND MANY OTHERS 


FINE CHEMICALS 
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For success in creating 


Aerosol perfumes and colognes 


rely on Givaudan ability 


Superior skill, artistry, creative imagination, knowledge of con- 
sumer preferences...these are the foundations on which a success- 
ful perfume or cologne is built. But...an aerosol fragrance requires 


even more. 


Givaudan offers a complete line of perfume and cologne fra- i 


GivAU DAN 


A 


grances which have been specifically prepared to meet the require- 
ments of pressure packaging. Or, we can custom-make a fragrance 
to meet your specific aerosol needs. 

Our staff will welcome the opportunity to discuss your aerosol GIVAUDAN - DELAWANNA, INC. 
fragrance requirements. 330 West 42nd Street, New York 36, N.Y. 
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Soaps and Detergents Theme of 
Cc. C. D. A. Meeting November | 


Soaps and Detergents made up the 
theme of the November | meeting of 
the Commercial Chemical Development 
Assn. in the Netherland Plaza Hotel. 
Cincinnati 

In the morning session the following 
papers were presented: “A Review of 
Major Trends in Soaps and Detergents 
During the Past Ten Years.” by Foster 
Dee Snell, president of Foster D. Snell. 
Inc.. “Comments From the Viewpoint of 
a Soap and Detergent Manufacturer.” 
by Dr. J. G. Pleasants, vice-president of 
research and development for Procter & 
Gamble Co. and “Development Problems 
of Chemical Concerns Supplying the 
Soap and Detergent Industry.” by FE. R 
Baker, general manager of research and 
development for Continental Oil Co 

After luncheon R. K. Van Nostrand 
of the Bristol-Myers Co. spoke on the 
“Ban Development Story—Product. Peo 
ple and Planning.” 

Panel discussions ocupied the atten 
tion of the association during the after 
noon. The topics were: “Market Devel 
opments in Large Volume Chemicals in 
the Soap and Detergent Industry.” with 
Dr. W. E. Elwell, of Oronite Chemical 
Co., as chairman: “Specialty Chemical 
Market Development in the Soap and 
Detergent Industry,” with C. Pacifico. of 
American Alcolac Corp.. as chairman: 
“Application Research by the Supplying 
Industries in the Field of Soaps and De 
tergents,” with Dr. A. Steele, of Carbide & 
Carbon Chemicals Co., as chairman and 
“Establishing New Consumer Products in 
the Soap and Detergent Industry.” with 
R. FE. Horsey, of Givaudan-Delawanna 
Inc.. as chairman 

The meeting concluded with a ban 
quet in the evening at which Dr. C. R 
Whittlesey of the Wharton School of Fi 
nance of the University of Pennsylvania 
was the speaker 


Ad Men Hear How Dial Soap 
Slipped Up on the Market 


Gordon Buck, media director of Foote 
Cone & Belding, Chicago, reported on 
the advertising and merchandising tactics 
used by Armour & Co. in marketing Dial 
soap at the American Assn. of Advertis 
ing Agencies annual meeting in Chicago 
recently. The pattern of survival in the 
toilet soap field, he said, was on: of low 
Margin and high turnover, and big adver 
Using supported by special promotions 

In 1948 the problems confronting Dial 
Were: small budget; high price: a sales 
setup at Armour not geared to the 
soaper formula: and competitors’ reaction 
to an invader. 


The approach in launching the new 
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soup was the “bath story.” The deodorant 
quality of Dial was emphasized, and in 
order not to clash with the masculine 
Lifebuoy, Dial copy and art was in the 
high-fashion manner. Distribution was re- 
stricted to drug and department stores, 
and the fair trade price was 25 cents a 
cake 

In the beginning Dial used only news 
paper and spot radio ads. In 1949 Dial 
started a major market push and went 
into comic sections. Six insertions were 
run in Life. 

In 1950 Dial went national and the 
high-style ad approach was dropped. The 
price was lowered, and half-price sales 
and other deals were offered. Radio shows 
were purchased, and ads were used in 
all of the chain-store-distributed maga- 
zines. More Life ads were run, and Dial 
also went into women’s magazines. The 
soup expanded its distribution to food 
stores and supermarkets. And 48 per cent 
of its ad dollars went into comic sections. 

By the end of 1950 Dial had a national 
share of the entire toilet soap market of 
3.2 per cent, Mr. Buck said. In 1951 
Dial entered the heavyweights with the 
addition of a complexion-size bar 

In 1953 television was entered with 
the purchase of “Show of Shows” and 
“Pride of the Family.” On a volume basis 
in 1954, Dial was third in the toilet soap 
market, and first on a dollar basis. Then 
Dial discovered George Gobel, described 
by Mr. Buck as “the best soap sales 
man anyone ever had.” Mr. Buck said 
that Dial has continued to gain, credit- 
ing much of the advance in the past two 
years to television 


Pamper Shampoo Offers 
Guest Towel Premium 


\ current premium offer being made 
by Pamper liquid shampoo, a product of 
the Toni Co., is four Fieldcrest guest 
towels for $1 plus a box top from any 
size Pamper carton. The towels are avail 
able in four colors: ice pink, lemon, tur- 
quoise, and mint green. The offer ex 
pires on March 31, 1957 





American Transparent Soap Co. has 
been organized with headquarters at 
242 W. 27th St.. New York, N.Y. It will 


manufacture a transparent deodorant 
soap and will also produce private brand 


cosmetics 


\ self-lathering shaving brush called 
Quik-Shave has been launched by Mo- 
dera Co., 2085 Valentine Ave.. New 


York 57, N.Y. The base is filled with 


SOAP NOTES 


SOAP SECTION 





Procter & Gamble Names 
Three New Vice Presidents 


Directors of The Procter & Gamble 
Co. have elected three new vice presi- 
dents in charge of three divisions of the 
company’s operations. H. Schuyler Cole 
heads the Toilet Goods Division: Donald 
H. Robinson is in charge of Overseas 
Operations: and Mark Upson is respon- 
sible for the Food Products Division 


Atlas Powder Co. Research 
Grant has been Renewed 


The Atlas Powder Co. has renewed 
its research grant in the Department of 
Pharmacy of the Philadelphia College of 
Pharmacy and Science, under the direc- 
tion of Dr. Linwood F. Tice and Dr. 
Martin Barr. The grant provides for 
studies related to basic and applied re- 
search on sorbitol and surfactants manu- 
factured by the Atlas Co. 


Queen Bee Soap at $5 per Cake 
Offered by Marie Earle 


Lilly Dache, president of General 
Beauty Products Inc., who first brought 
royal jelly, the vitamin-mineral-protein 
substance on which the queen bee feeds, 
to America with her Marie Earle Queen 
Bee Cream, has incorporated royal jelly 
into a toilet soap designed to serve as a 
cosmetic treatment and a masque as wel! 
as a cleanser. The company recommends 
soap for combating premature aging of 
hands or an excessively dry condition of 
face or body skin. Instructions say that 
the lather should be well mixed in the 
palm of the hands with warm water. 
spread on the face, left for a few mo- 
ments and then rinsed off. 

The soap in a 6% ounce oval cake 
has a large bee in bas relief for easy 
identification. Queen Bee Soap is pack- 
aged individually, wrapped in 
closed with a gold bee sticker and in- 
serted in a chartreuse and white box with 
gold lettering. It retails for $5 per cake. 


tissue, 





any shaving cream and water. It is then 
attached to the brush part. The base 
which consists of a tube is squeezed to 
expel the shaving cream and water. 


Lever Bros. Co. is introducing a 
almost transparent, green com- 
plexion soap named Gayla, which con- 
tains lanolin. The company is also market 
testing Dove, a detergent bar soap. 


clear, 
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A. BOAKE, ROBERTS & CO. LTD. LONDON E.15, ENGLAND 
AGENTS FOR U.S.A. TOMBAREL PRODUCTS CORPORATION «725 BROADWAY * NEW YORK 23 
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| N MY treatise, “The Chemistry and Technology of Food 
and Food Products,” in the chapter on “Enzymes in Food 
Processing,” I pointed out that enzymes play a signifi- 
cant role in almost every phase of the fields covered by 
the treatise. This role may be that of causing spoilage, 
or of being part of the processing or development steps 
or it may be in the production of flavor, the factor that 
interests us here. Some examples will make this clear. 


Cheese 


Brick cheese is the common or usual name of a type 
of cheese manufactured and sold in considerable quan- 
tity. It has a characteristic flavor somewhat similar to 
Limburger cheese, but of a less pronounced character 
The flavor is due to the action of surface-curing organ- 
isms and the intensity of the flavor depends on the length 
of time the cheese is held under conditions favorable to 
the growth of the organisms. Actually it is the enzymes 
produced by the organisms that react with the proteins 
and fats of the milk product to yield the flavor desired. 
In the case of brick cheese we have a semihard cheese 
that is ripened by bacteria. 

There are a number of different varieties of cheese 
made in the United States and in other countries of the 
world that are characterized by the growth throughout 
the cheese of blue or bluish-green molds of the peni- 
cillia. Such cheeses are generally known as “blue-mold” 
cheese. They may be made from the milk of cows or of 
sheep and all of them have a distinctive appearance, 
odor, and flavor. The growth of the mold throughout the 
cheese imparts the principal distinguishing character- 
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FLAVOR 


ENZYMES 


and 


FLAVOR 


Enzymes play an important part in the development 
of flavor in foods A process for 
improvement of processed foods by use of 


enzymes to act on flavor has been developed 





MORRIS B. JACOBS, Ph. D. 


istics to the cheeses of this group. The customary peni- 
cillium molds used for the production of such cheeses 
are Penicillium roquefortii and Penicillium glaueum. 
Most of the distinguishing flavor of the group results 
from the enzymic action of the enzymes produced by the 
molds on the cheese. 

In the manufacture of “blue cheese” either the molds 
spores of Penicillium roquefortii or Penicillium glaucum 
are used. Roquefort is made from sheep’s milk using the 
former mold and Gorgonzola is made from cow’s milk 
using the latter organism. 

Camembert is a soft cured cheese made from cow’s 
milk in which a white mold is used to develop its flavor. 
in France, in addition to the mold, some of the surface 
organisms used are yeasts which give the surface of the 
cheese a pink color. 

Many other examples of the use of enzymes in the de- 
velopment of flavor in cheese can be given; for instance 
Gruyére cheese is characterized by a flavor resembling 
that of a very mild Limburger cheese. The flavor comes 
from a growth of curing agents on the surface of the 
cheese. This particular variety has a smoother and more 
buttery texture than Swiss cheese and the eyes that de- 
velop are not as large as those that develop in Swiss 
cheese. 

Rennin or rennet is a proteolytic enzyme which has 
the property of coagulating the casein of milk forming 
an insoluble calcium complex. Rennin is a_ proteolytic 
enzyme, that is an enzyme which can hydrolyze proteins. 
Since as noted above the flavor-producing action of 
enzymes with respect to cheese manufacture is due in 
part to the proteolytic activity of some of them and since 
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the proteolytic activity of rennet is very weak, other 
enzymes of higher proteolytic activity are sometimes 
used in combination with rennin and sometimes are used 
alone in order to achieve certain flavor characteristics. 
Thus a combination of rennin and pepsin has been used 
for this purpose. Among the other proteolytic enzymes 
that have been employed in the ripening of cheese are 
papain, ficin, and pancreatin. 

One further factor along these lines should be men- 
tioned. When cheese was made from raw milk, the lipase 
a fat-splitting enzyme) contained in the milk played a 
part in the development of the flavor of the cheese, as for 
example, in the production of blue cheese. In the pas- 
teurization of milk the lipase is inactivated and since a 
great deal of cheese is made from pasteurized milk, it is 
often necessary to add lipases to obtain adequate flavor. 
Such commercial lipases are often obtained from micro- 
organisms. 


Vanilla Curing 


The role of enzymes in the curing of vanilla has been 
discussed by a number of authors. Recently, Broderick 
in an article on the science of vanilla curing, which ap- 
peared in Food Technology, 10, 184 (1956), reviewed the 
scientific work done on the curing of vanilla with the ob- 
jective in mind of improving the tedious labor-consum- 
ing “art of curing” developed over the centuries. Arana 
reported in Food Research, 8, 343 (1943) that a hy- 
drolytic enzyme was responsible for the formation of 
vanillin by splitting the parent glucoside and that this 
enzyme showed maximum activity in split, blossom-end 
vellow beans, medium activity in blossom-end yellow 
beans, and virtually no activity when the beans were 
green. Broderick points out that since the production of 
vanillin, provided harvesting has been performed prop- 
erly, depends upon the thorough distribution of the 
hydrolytic enzyme throughout the splitting, 
scratching the surface or chopping of the bean is desir- 
able to promote the more intimate contact of enzyme 
with the heterosides. 


bean, 


Tea 


During the fermentation of tea, the reactions bring 
about chemical changes which largely determine the 
flavor, strength, body, and color of its liquor. According 
to Bradfield, who discussed this matter in Chemistry & 
Industry, 1946, 242, tea fermentation is solely the result 
of leaf enzymic activity and the enzymes of microorgan- 
isms are not involved in the processes, 


Cocoa 


Another example of the importance and use of 
enzymes in the development of flavor in a food is cocoa. 
In the preliminary preparation of the cacao bean, it is 
fermented to remove the pulp, to destroy the vitality of 
the seed, and to give flavor and color to the bean. 


Flavorese 
Virtually all vegetables are partially cooked in steam 
or hot water before being subjected to further process- 
ing steps as, for instance, freezing, canning, or dehy- 
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dration. This partial cooking is termed blanching. An 
exception is onions. The principal purpose of blanching 
is the inactivation ot enzymes. This is done because 
certain of the enzyme systems cause off-flavors. Un- 
fortunately in the process of the destruction of the 
enzymes which cause off-flavors, the enzymes which are 
necessary for the production of the characteristic flavor 
of a food may killed. This 
marked in the case of onions, that the blanching step is 
omitted, when onions are to be dehydrated. 

k. J. Hewitt, D. A. M. Mackay, and K. Konigsbacher 
of the Evans Research and Development Corp. of New 
York, and Torsten Hasselstrom of the U. S. Army Quar- 
termaster Research and Development Command, Natick, 
Mass. presented at the Sixteenth Meeting of the Insti- 
tute of Food Technologists held at St. Louis. Missouri in 
June 1956 and published in Food Technology, 10, 487 
(1956), a paper concerning the role of enzymes in food 
flavors. 

In this report of their work, which was carried out 
under contract with the Quartermaster Research and 
Development Command, they stressed the point that as 
a result of the processing steps used to retard spoilage 
or prevent the growth of bacteria, the food no longer 
contains active enzymes. They noted that the flavor of 
the processed food was the resultant “of the fresh flavon 
which has persisted through processing, flavors which 
come from the conversion of the fresh flavors originall\ 
present, and flavors which arise during the processing.” 

Some of the precursors of the flavor of the unproc- 
essed food, which are normally converted to the flavoring 
matter by the action of the enzymes the food contains, 
may survive the processing steps unchanged. If then, 
these investigators suggested, an enzyme capable of con- 
verting the precursor to the flavoring material is added 
to the food better restoration of the original flavor can 
be achieved. 

They tried out their With watercress. This 
vegetable was blanched in steam and was dehydrated in 
an oven by heating at 60 deg. C. for 3 hours. This treat- 
ment vieided a dehydrated watercress which was “quite 
flavorless and had none of the characteristic taste and 
smell of watercress.”” No improvement was noted on the 
addition of water and the reconstituted vegetable had 
an odor and taste of hay. 

When they added an odorless and tasteless enzyme 
preparation which was made from white mustard seeds 
to the dehydrated watercress in water, they were able 
to obtain a product which had the typical flavor of the 
vegetable in a few minutes. 

These investigators named their conversion enzymes 
“ftlavorese” using the suffix to indicate that such 
enzymes or enzyme mixtures are concerned with the for- 
mation of flavors. They did this in part to differentiate 
their term from those ending in the suffix ‘‘-ase” which 
are used to characterize the enzymes in terms of the 
substrates on which they act. Somehow I have reserva- 
tions about this term. 

They found that when they added their flavorese 
enzyme to dehydrated cabbage they were also able to 
improve the flavor of the cabbage. They also found that 
they could use the flavorese enzyme prepared from white 
mustard seed and those prepared from black mustard 
seed and from cabbage seed to help restore the flavor of 
vegetables such as celery, leek, spinach, onions, parsley, 
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You cannot compose a classic 
with 


common scents 


in mind 


Lipsticks of classic quality come from quality 
planning. Lipsticks that become leaders have no 
common scents in them. 

Doesn’t it stand to reason? 


Common scents can never produce products 
that please and pay. Good scents will sell fine 
products. Many finer products depend on the 
good scents Norda makes. 

The nose of Norda has learned how to compose 
the subtlest variations of differing odors into 
classic fragrances with memorable perfumes. 
Norda’s nose will compose such a fragrance to 
distinguish your product uniquely. You'll get 
no common scents from Norda. 

Let Norda’s good scents help you. Send your 
letterhead today for free samples. 


Norda does what Nature does 
. + Norda makes good scents 


601 West 26th Street, New York 1, N. Y. 


CHICAGO + LOS ANGELES « SAN FRANCISCO + TORONTO + MONTREAL + HAVANA + LONDON + PARIS + GRASSE + MEXICO CITY 
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and carrots; fruits such as pineapples, oranges, bananas, 
and strawberries; and milk. 

Hewitt and his co-workers stressed the point that it 
Was necessary for the food being treated by their flavor- 
ese enzyme to have the flavor precursor present if there 
was to be any flavor improvement. Hence they concluded 
that it was necessary to process the food in such a man- 
ner that the maximum amount of flavor precursor was 
retained. They illustrated this effect by comparing the 
retention of flavor precursor in watercress that has 
been dehydrated after (a) no blanching, (b) steam 


——— FLAVORED NOTES 


The ban on use of FD&C Red No. 32, Orange 1, and 
Orange 2 has been upheld by the United States Court 
of Appeals. 

Canada has followed suit and has banned the use of 
these coal tar colors, namely, Oil Red XO, Orange I, and 
Orange SS in or on fruit and fish, effective October 1, 
1956 and in or on other foods effective August 1, 1957. 


The Food Protection Committee of the Food and Nu- 


blanching and (c) boiling-water blanching. After re 
constitution with their flavorese enzyme, the unblanched 
watercress recovered full flavor, the steam-blanched 
watercress had moderate flavor, and the boiling-water 
blanched product had virtually no flavor. 

While this work has been carried on in relatively gen 
eral aspects, it is likely that more specific flavor con 
version enzymes may be developed. With these as wit 
the general treatment enzymes, it will be necessary to 
process the food so that the maximum amount of flavor 
precursor will be retained. 


trition Board of the National Research Council—Na- 
tional Academy of Sciences on the use of chemical addi- 
tives in food processing (publication 398) has been is- 
sued. This report will be discussed in a subsequent issue 
of the AMERICAN PERFUMER AND AROMATICS, 


The U.S. Tariff Commission Report on organic chemi- 
cals for 1955 has been issued and this report will be 
analyzed and reviewed in a subsequent issue of this 
section. M. B.J. 


Dr. Edmund H. Hamann of 
Fritzsche Brothers to Retire 


As permitted under the terms ot 
Fritzsche Brothers, Inc. Insurance and 
Retirement Plan, Dr. Edmund _— H. 
Hamann, the firm’s chief flavor chemist, 
will retire from active service as of 
January, 1957. However, he will be re- 
tained ‘on a part time basis as a special 
consultant. 

In announcing Dr. Hamann’s retire- 
ment, officials of Fritzsche Brothers 
pointed to his long tenure of service with 
the company and to his many accomplish- 
ments in the highly specialized science of 
flavoring over which he has had super- 
vision for the company during most of 
his twenty-nine years of association. 
Through his technical treatises, lectures 
and scientific achievements, Dr. Hamann 
has gained eminence in his chosen field. 
It is, therefore, a source of satisfaction 
to the Fritzsche management that his 
services in a consulting capacity will con- 
tinue to be available to the firm and its 
customers. 


New York Flavor Chemists 
Elect Officers for 1956-57 


At a recent meeting of the New York 
Society of Flavor Chemists Charles 
Fricke of Polak & Schwarz, Inc. was 
elected president for the year 1956-57. 
John Bouton, Dodge & Olcott, Inc., re- 
tiring president, was presented a plaque 
for his services. 

The other elected officers are: John 
Bouton, Dodge & Olcott, Inc., chairman 
of the board; L. Strassburger, van 
Amerigen-Haebler, Inc., vice-president: 
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Jerome Di Genova, Givaudan-Delawanna. 
Inc., treasurer; and Fred Schumm, 
Ungerer & Co., secretary. 

The Membership Committee is com 
posed of T. Bonica, Polak & Schwarz. 
Inc., chairman; J. Broderick, Lever Broth 
ers, Inc.; H. Janovsky, Dodge & Olcott, 
Inc.: and H. Shore, Felton Chemical Co. 

On the Program Committee are: 
D. Jorysch, H. Kohnstamm & Co., chair- 
man; H. Cole, Firmenich & Co.; and C 
Grimm, Polak & Schwarz. 

The following are on the By-Laws 
Committee: A. Wendt, Fred Fear & Co.. 
chairman: A. Kirsten, Felton Chemical 
Co.; E. Merwin, Givaudan-Delawanna: 
and R. Thompson, Fritzsche Brothers. 
Inc. 

H. Janovsky is publicity director. 


Japanese Flavor Industry 
Holds Show in Tokyo 


The Second Flavor Show was held in 
Tokyo, Japan on September 20-23. Pro- 
duced by the Flavor Show Advisory 
Committee, the affair was under the spon- 
sorship of the Japan Confectionery 
Assn. and the Japan Confectionery In- 
dustry Cooperative. Thirty-three confec- 
tionery firms and twenty-seven soft drink 
bottlers participated. 

The first room of the show was de- 
voted to soft drinks and confections by 
the leading manufacturers of Japan. The 
remaining four rooms were given over 
to different varieties of flavors, bever- 
ages, juices, milk products and confec- 
tions, with counterparts produced by 
foreign manufacturers. One of the fea- 
tures of the show was a series of color 


slides of the United States and Europe. 
which began with citrus plantations in 
California. 

The first prize winners were: Star 
Foodstuff; Marugen Beverages Industry 
ABC Confectionery; and Omata Confec 
tionery, all of Tokyo. 


Dodge & Olcott Achievement 
Award to Dr. H. R. Kraybill 


The Dodge & Olcott, Inc., Achieve 
ment Award, given annually for out- 
standing contribution to the growth and 
general welfare of the meat packing in- 
dustry as a whole, was awarded post 
humously on October 1 to Dr. Henry 
Reist Kraybill, vice president of the 
American Meat Foundation Institute. The 
work carried out under the direction of 
Dr. Kraybill and his associates which 
merited the award was concerned with 
the use of butylated hydroxyanisole and 
butylated hydroxytoluene in the protec: 
tion of animal fats and foods made from 
fats from oxidative rancidity, 


Sunkist Charged with 
Lemon Monopoly 


H. L. Raclin & Sons, Inc., a Chicago 
lemon-processing company, has filed 4 
$12,100,000 anti-trust suit against Sunkist 
Growers, Inc., and Exchanged I emon 
Products Co., a wholly owned subsidiary 
of Sunkist. The complaint charges con- 
spiracy to monopolize the fresh lemon 
and lemon products industry, and also 
unfair acts in the frozen lemon and lJem- 
onade markets. 
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GET THE AEROSOL IDEA 


Any product that will spray, daub, or dust can become an aerosol—with the 


prospect of booming sales overnight. Aerosols strike the public fancy because 
they offer ease and convenience. 


CALL CONTINENTAL FILLING CORPORATION 


Without spending a dime for plant or equipment you employ the “know-how” 
of pioneers in Aerosol filling. Continental’s craftsmen take over your idea, 
develop it, then handle your whole packaging problem with ease and economy. 


The end result is a highly saleable product, with the consistent high quality 
you demand. 


FREE PICTURE BOOK. Write today for your copy of “An Ideal becomes 


Real.” Its easy-to-read picture pages describe Continental's services in every 
detail. 


CONTINENTAL FILLING CORPORATION 


MAIN OFFICE: 123 N. Hazel, Danville, Illinois, Phone 742 
N. Y. OFFICE: 527 Lexington Ave., New York 17, Phone Plaza 3-3130. 
PLANTS in Danville, Illinois, and Hobart, Indiana 
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News 


and Events 


$.C.C. Annual Meeting 
Scheduled December 13 


Highlights of the annual December 
meeting of the Society of Cosmetic 
Chemists will be the Scientific Section, 
installation of officers for 1957, and a 
cocktail party and dinner dance in honor 
of the Society’s 1956 Medal Award 
winner. All events will take place on 
December 13 at the Commodore Hotel, 
New York City. 

Officers for the coming year will be 
installed at luncheon. Retiring President 
George G. Kolar will turn over the gavel 
to President-Elect S. J. Strianse. The new 
1957 President-Elect and Directors will 
take the oath of office, along with Secre- 
tary Robert A. Kramer and Treasurer 
Walter J. Taylor, both unopposed for 
re-election. 

The Society will present its highest 
honor, the Medal Award, to Miss Flor- 
ence Wall at a dinner dance. The award 
is granted annually to an individual who 
has made significant contributions to the 
field of cosmetic science. A cocktail party 
in honor of the Medalist will precede the 
dinner dance. 

Arrangements for the meeting are 
under the chairmanship of Walter Wynne 
Program chairman Ross Whitman is di- 
recting the Scientific Section. Reserva- 
tions may be made at the headquarters 


of the Society of Cosmetic Chemists, 
Fast 63rd St.. New York 21, N. Y. The 
telephone number is TE 2-8665 


Helena Rubinstein Names 


Roy Titus as Board Chairman 

Roy Titus, executive vice president of 
Helena Rubinstein, Inc. has been ap- 
pointed Chairman of the Board of the 
Company at a recent meeting of the Di- 


Roy Titus 


rectors. Elected to fill the chairmanship 
vacancy caused by the death of Carl 
Sherman, Mr. Titus will continue to ful- 
fill his vice presidential position. 


Seen upon their arrival in Canada are George L. Schultz, president of Shulton, Inc., and 
Frank N. Carpenter, Jr., vice president, who were among the top Shulton executives who at- 
tended the recent grand opening of the new Shulton installation in Don Mills (Toronto). 
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Program for Meeting of 
SCC Scientific Section 


The following seven papers will com 
pose the program of the Scientific Sec- 
tion of the Society of Cosmetic Chemists 
at the meeting of the organization on 
December 13 at the Hotel Commodore, 
New York City. 

Morning session 

“New Developments in Glass Contain 
ers.” by Dr. William R. Prindle, Hazel 
Atlas Glass Co. 

“Chemical Applications for Ultrasonic 
Waves,” by Prof. E. B. Yeager, Western 
Reserve University. 

“Cosmetic Knowledge through Instru- 
mental Techniques,” by Dr. FE. G. Me- 
Donough, D. A. Mackay, and M. Ber 
dick, Evans Research and Development 
Corp. 

“Gas Chromatographic Analysis of 
Aerosol Products.” by M. J. Root, G 
Barr and Co. 

Afternoon session: 

“The Electron Microscope—A_ Tool 
for the Study of Hair,” by Dr. W. W 
Courchene, Procter and Gamble Co. 

“The Interference of Nonionic Emul- 
sifiers with Preservatives, III,” by M. G 
deNavarre and Harold Bailey, Cosmetic 
Laboratories, Inc. 

“Gas Partition Chromatography. Ap- 
plication to Essential Oils and Other 
Volatile Materials,” by Dr. C. I 
baum, Battelle Memorial Institute. 


Feitel- 


Shulton Opens New 
Canadian Installation 


The opening of the new Skulton, Inc., 
toiletries plant in Don Milly (Toronto) 
on September 18, was attended by store 
buyers, members of the press and lead- 
ing Toronto dignitaries. 

Hosts for the opening were George | 
Schultz, president of Shulton, Inc., Frank 
N. Carpenter, Jr., vice president, and 
George M. Thomson. manager of Shul- 
ton’s Canadian operations. 

The new plant, occupying 32,000 
square feet on four acres was built for 
Shulton to meet increasing demands for 
their products and to serve as headquar- 
ters for all Shulton sales and manufac- 
turing throughout the Dominion. 

On display at the opening were a Series 
of three original oil paintings, “Trilogy 
of the Desert,” by Salvador Dali. Shulton 
commissioned the artist to interpret on 
canvas the fragrance of Desert Flower 
perfume when it was introduced several 
years ago. The resultant “Trilogy of the 
Desert” has toured major cities in all 
parts of the United States and Canada 
and is currently on display at the Toronto 
Art Gallery. 


Shulton Hosted TV View 
Of the World Series 


The Fine Chemicals Division of Shul- 
ton, Inc. held open house at a suite in 
the Waldorf Astoria Hotel to entertain 
their friends of the perfume and related 
fields with a buffet lunch and multiple 
IV view of the world series. Hosts from 
the firm were present to extend the com 
pany’s hospitality. 
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Curt H. Abel, Novis Co., and Mrs. Abel were snapped aboard ship returning from an extend- 
ed trip abroad. While in Germany Mr. Abel conferred with the executives of F. Wolf Sohn, 
the largest soap manufacturing company in Europe and the largest cosmetic company in Ger- 


many. They visited the firm's laboratories 


Florence E. Wall Is First 
Woman to Receive SCC Medal 


The Society of Cosmetic Chemists 
Medal this year will go to Miss Florence 
EF. Wall. consulting chemist, author and 
lecturer. The Medal Award, granted in 
recognition of outstanding contributions 
to the cosmetics field. will be presented 
at the Society’s December 13 meeting 


Miss Florence Wall 


Miss Wall turned to the cosmetic in 
dustry in 1924, and with Inecto, Inc., 
pioneered in the scientific development of 
hair dyes. In 1936 New York University 
invited her to organize the first college 
accredited courses related to cosmetics. 
She has also taught cosmetology at many 
other educational institutions, including 
Clemson College, S. C.: Stout Institute, 
Wisc.: Texas University; Oregon State 
College; and the New York State De 
partment of Education. She is the author 
of five textbooks on cosmetics and cos- 
metology and over three hundred pub- 
lished articles, and has gained interna- 
tional recognition as the foremost author- 
ity on this branch of industrial education. 

During World War II Miss Wall inter- 
rupted her activities in the cosmetic field 
to serve as technical editor of General 
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in Baden-Baden, and other places of interest. 


Aniline and Film Corp. laboratories, and 
later of Ralph L. Evans Consulting 
Laboratories. She has been an independ- 
ent consultant and author since 1947. 

She is former editor of “The Chem- 
ist.” Miss Wall is one of the first women 
to become a Fellow of the American 
Institute of Chemists. In the Society of 
Cosmetic Chemists she has been active 
on the SCC library committee. She is 
also a member of the American Chem 
ical Society, Society of Medical Juris 
prudence, and Cosmetic Career Women 
She received the Bachelor of Arts and 
Bachelor of Education degrees from St 
Elizabeth College, Morristown, N. J., and 
the Master of Arts degree from New York 
University. A native of Paterson, N. J., 
she now lives in New York City. 


Warren B. Dennis of 
Shulton, Inc. Takes Bride 


Miss Dorothy C. Razzelle, daughter of 
Mr. William and the late Mrs. William 
Razzelle of London, England, was mar- 
ried on October 6 to Warren B. Dennis, 
son of Mr. and Mrs. Warren B. Dennis 
of Morristown, N. J., at Riverside 
Church, N. J. 

The bride took residence in the United 
States in 1949 and is at present export 
advertising manager of International 
Latex Corp. 

The bridegroom, a graduate of Cor- 
nell University, is Manager, Toiletries 
Research, International Division of 
Shulton, Inc., and previously held the 
position of Director, Toiletries Research 
and Development in the same firm. He is 
chairman-elect of the New York Chapter, 
Society of Cosmetic Chemists, and has 
served as organizational secretary of this 
group. He is library chairman for the 
year 1956 of the national Society of 
Cosmetic Chemists. 

The couple will reside in West Engle- 
wood, N, J. 


Designers Honored at Coty 
Critics’ Award Presentation 


The 14th Annual Coty American 
Fashion Critics’ Award ceremony at the 
Metropolitan Museum in New York City 
on October 9 was the occasion for the 
presentation of the famous Winnie to a 
group of outstanding American fashion 
designers. Originated by Coty during 
World War IL when the American 
fashion industry was cut off from that of 
Paris, the Winnie is given to those 
American designers who each year have 
produced the most distinguished creative 
work in fashion. The jury is composed of 
more than seventy fashion editors from 
leading magazines and newspapers. 

The winners this year were Norman 
Norell, who received the Hall of Fame 
award, given to the designer only after 
receiving the Winnie and the Return 
Award in previous years; James Galanos. 
who was honored for the second time 
and received the Return Award; Sally 
Victor, millinery designer, winner of the 
Winnie; Luis Estevez, who also received 
the Winnie; and Gertrude and Robert 
Goldworm, a mother and son team, who 
were honored with the Special Award 
Plaque for outstanding achievement in 
the Knitwear industry. 

The designers each presented a show- 
ing of his latest work, with commentary 
by Nancy White of Good Housekeeping 
magazine. : 

Grover A. Whalen, of Coty, Inc., wel 
comed the audience, and spoke for the 
sponsor. Miss Gwen Randolph of Har- 
per’s Bazaar magazine, chairman of the 
jury, spoke on behalf of the editors who 
had selected the award winners. Miss 
Dorothy Shaver, president of the Institute 
of Costume Art, reported on the activities 
of that organization, and paid special 
tribute to Miss Eleanor Lambert, who 
produced the show. James J. Rorimer, 
director of the Metropolitan Museum of 
Art, also welcomed the group to the 
building. 

Iwo special features of the affair were 
an exhibit of examples from the past 
award winning designers’ collections, and 
a preview showing of the new Metropoli 
tan Museum exhibit of the Panorama of 
the Palace and Gardens of Versailles by 
the American artist John Vanderlyn 


SCC of Great Britain 
Reports on Activities 


The Society of Cosmetic Chemists of 
Great Britain has issued a report on its 
current activities. Two recent lectures 
have been “Histology of the Skin,” given 
by G. H. Bourne, and “Silicones in the 
Cosmetic Industry,” by T. W. Watson. 
Scheduled for December is an address by 
J. H. Schulman on “The Behavior of 
Proteins at Interfaces.” 

The Society’s Diploma has been ob- 
tained by five candidates after passing ex- 
aminations recently at Acton Technical 
College. The educational course for the 
session is now under way at Acton, with 
Ist, 2nd, 3rd and 4th year classes. 

Maison G. deNavarre, on his European 
trip, attended a special Council meeting 
of the society in October called to discuss 
matters of mutual interest. 
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TWO PRESIDENT-ELECT CANDIDATES FOR S.C.C. 


James H. Boker 


The candidates for President- 
Elect of the Society of Cosmetic 
Chemists are James H. Baker and 
Ross Whitman. 

Mr. Baker is a charter member 
of the Society, and was chairman 


Pierre Harang Speaks on 
Basic Sales Philosophies 

Pierre Harang, vice president and di- 
rector of Houbigant Sales Corp., and 
president of the Toilet Goods Assn., re- 
cently addressed a group of post-graduate 
students at the Amos Tuck School of 
Business Administration, Dartmouth Uni- 
versity. Mr. Harang proposed two basic 
concepts in merchandising: 

(1) Don’t sell merchandise . . . sell the 
idea behind the merchandise; (2) Sales- 
men are always right until proven 
wrong . . . and the honor system is the 
best way to handle salesmen. 

In discussing the first premise, he said 
that it appears today that too many sales- 
men do not believe that they can sell 
unless such devices as samples, co-opera- 
tive advertising money, free goods, deals, 
contests, and huge advertising budget are 
available to back up the product. This 
trend is likely to destroy salesmanship 
at the wholesale level and eventually 
help destroy it at the retail level also. 

The people who help make a product, 
or help destroy it, are the owners, buyers 
or merchandising managers. These are 
the people who must be sold . . . not the 
merchandise, but the idea behind the 
merchandise. Mr. Harang said that in his 
opinion no manufacturer in the soft 
goods business has the right to come 
out with a product which cannot be sold 
on its merits without the help of adver- 
tising. If intrinsically a product is not 
worth what the consumer is supposed to 
pay for it and only lives because of the 
money that is spent to promote and fea- 
ture it, then that product will not last 
long. 

In regard to the second premise, 
“Salesmen are always right until proven 
wrong ... and the honor system is the 
best way to handle salesmen,” Mr. Har- 
ang says that he has steadfastly refused 
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Ross Whitman 


of the Special Award Committee, 
1954-55. He is president of Gar- 
Baker Laboratories, Inc. 

Mr. Whitman is now program 
chairman of the Society. He is 
vice-president of Rayette, Inc. 


to think in terms of daily or weekly 
salesmen’s reports of calls, sales, quotas, 
contests, prizes, traveling and entertain- 
ment expenses. 

His philosophy is that a salesman 
is a businessman. As such, as far as his 
trade is concerned, he is the boss of his 
territory, and that he should Know best 
how to work his accounts within the 
definite general restrictions and rules 
imposed by his management. He should 
have no interference from the front office, 
whose primary function is to help him to 
secure the business rather than to criti- 
cize him. As far as customers are con- 
cerned, his decisions should stand. 

Requesting salesmen on the road to 
forward daily or weekly reports of calls, 
with comments as to why a dealer did 
or did not purchase, is below the dig- 
nity of both the employer and the sales- 
man. If you start from the principal that 
you have hired the best man for the job, 
do not give him the opportunity and the 
incentive to lie. 

Mr. Harang also does not believe in 
a system of salesmen’s remuneration 
which incorporates payment of expenses 
for traveling or entertainment—at least 
for his own field. He says that he knows 
of nothing which can create an “Iron 
Curtain” between headquarters and field 
men as effectively as expense accounts. 
Further, they are the biggest incentives 
to cheat ever devised, and even the most 
accurate and honest reports will be ques- 
tioned by office people. 

He says that he knows of no corres- 
pondence which will cause greater irri- 
tation, unrest and affect morale than that 
on the subject of expenses. A sales man- 
ager should have an idea of the amount 
of expenses a man will need to work a 
territory properly. Mr. Harang says to 
let him increase the salary the man is 
worth by that amount and explain to 
him that if he is the business man he 


thinks he is hiring, he will know how to 
budget himself properly. 

Mr. Harang states that he has no pa- 
tience with sales managers who insist 
on quotas; preparation of route lists; con- 
tests, prizes and the like, because the first 
thing a salesman looks for is that which 
he considers unfair to him in that contest 
and the quota that has been assigned to 
him. If a quota is needed to prod a man, 
then the right man has not been hired. 

In summation, Mr. Harang said that 
he knows no better way to handle sales- 
men than the honor system. If it works, 
two most important ingredients for a suc- 
cessful sales organization . . . loyalty and 
morale .. . are assured. 


Perfumers’ Society Enjoys 
Lecture by Herta de Kreith 

A large and appreciative audience of 
the American Society of Perfumers en- 
joyed an interesting lecture by Miss Herta 
de Kreith on “What Happens to Your 
Perfume.” From her wealth of experience 
in the promotion of perfumes, in train- 
ing sales persons and demonstrators and 
in contacting sales outlets all over the 
country, Miss de Kreith was able to 
offer many interesting points on what 
happens to perfume after it leaves the 
manufacturing plant. A discussion period 
followed. In the absence of President 
Christian Wight, Pierre Bouillette, vice 
president, presided with his usual skill. 


Andre Givaudan Returns 


to South America 


Andre Givaudan, a director of L. Gi- 
vaudan and Cie., S.A., of Geneva, and 


Andre Givaudan 


its affiliated organization, left the United 
States on October 1 for Brazil and Ar- 
gentina after completing his semi-annual 
visit to this country. During his stay 
here, Mr. Givaudan met many of his 
old friends in the trade and discussed 
with them problems of industry-wide 
interest. 


Warner-Lambert Reports on 
Sales for the Year 1956 


Warner-Lambert Pharmaceutical Co. 
has announced that world-wide sales for 
the first nine months of 1956 totaled 
$96.8 million, compared with $88.8 mil- 
lion for the same period in 1955. The 
figure includes the volume of certain un- 
consolidated foreign subsidiaries. 
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experienced buyers do—recognize those of our manufacture as prod 
ucts of a quality that is commercially unsurpassed. There are simple 
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of management that is not only capable but motivated by principles 
of highest integrity and you have a fair explanation of why these 


Fritzsche-made specialities are in a quality class which discrimin: 


buyers seldom fail to recognize and appreciate 
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and you'd better treat me like your best customer because that’s just what | am-—TI and millions of 


babies like me. And when you make medicines for me to take—medicines that taste bad—you can chalk 


me and my buddies right off your customer list because we won't take them! But make them good tasting, 


fit for us little tykes to take, and we'll go for your brand every time 


Well, that’s your answer. Manufacturers of pharmaceuticals cannot scorn the use of appropriate flavors for 
I 


their oral products when medicinal palatability is so overwhelmingly in demand. Which is why we arc 


continually offering drug manufacturers the expert services of our Pharmaceutical Flavor Laboratories. We're 


sure—if you'll permit us—that we'll be able to show you how to make your unflavored medicinal considerably 


more acceptable by the simple addition of an appropriate flavor 


For GOOD TASTE 


in Pharmaceuticals Concult . . . F & I T 1 5 CHE a ensenes 
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There’s something 


different about 


They call us old hands at this business. A good many years of 
“depending on Dreyer” have built our background of helping you. 
We have never grown old, however. Here at Dreyer, we think young. 
Today there’s new drive at Dreyer. We are a vigorous, modern 
organization with young, look-forward ideas. Up-to-date 
thinking here . . . thinking ahead . . . is pulling double harness 
with experience. The team’s working hard and well. 
So depend on Dreyer more than ever. 
We can help you and save you money. 


ESSENTIAL OILS * AROMATIC CHEMICALS 
PERFUME COMPOUNDS * FLAVORS 


Get the essential quality you require from 


P. R. Dreyer Inc. 
Serving You Since 1920 


601 West 26th Street, New York 1, N. Y. 
520 N. Michigan Avenue, Chicago 11, Ill. 


Complete stocks carried in Chicago 
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Skillful 
Hands 


To produce a successful fragrance requires not only 
technical aptitude and creative artistry, but skill 
in every step from conception to finished fragrance. 
In the selection of your next fragrance, let the 
skillful and knowing hands of van Ameringen-Haebler 
perfume chemists serve your needs. 


Meticulous accuracy, the watch-word 
of van Ameringen-Haebler, is here typified 
in the skillful hands of a perfumer’s 
521 WEST 57th STREET * NEW YORK 19, NEW YORK assistant, building experimental formulas, 
fundamental steps in the creation 
of a fragrance. 


VAN Amerincen - Hacscer, S.A.R.L. 


147, RUE J. P. TIMBAUD e COURBEVOIE, SEINE, FRANCE 





= ag 
For FILTERING 
and FILLING 


MODEL 8 ESS — Excellent for filtration 
of perfumes, essential oils and other 
liquids. Made from stainles steel either 
cast or rolled stock, precision ma- 
chined and highly polished. Easy to 
set-up, screens can be removed quickly 
and cleaning is simple and rapid. 


MODEL EBW—This filter is recom- 
mended for small batches where filter 
aid is required. Design eliminates need 
for rubber washers...asbestos filter 
sheets form their own seal 


PORTABLE VACUUM BOTTLE FILLE 
Will fill small or batch lots of material 
at lowest cost. Fills bottles to uniform 
height without loss of material. Vari- 
ous spouts for filling shaker-type bot- 
tles to gallons. 


Write for Illustrated Catalog 


ENGINEERING CORP. 


10 FAIR ST., KINGSTON, N. Y. 


Branch Office & Showroom 
New York City 


58 November, 1956 


POTLIGHT 


Successful retailers carry a 10 in- 
ventory in high fashion merchandise, 
60% in popular price items, and 30% in 
quick moving low cost items a survey by 
General Electric Co. reveals. 


Business failures continue to increase, 
according to Dun & Bradstreet. In July, 
1018 businesses failed compared with 861 
in 1955 and 856 in 1954. Failures in 
every month of this year have gone ahead 
of the same months of the past two 
years. 


A secret weapon to unmask retailers 
opposing fair trade by posing as cham- 
pions of the consumer is being forged 
through research, according to Maurice 
Mermey, director of the Bureau of Edu- 
cation on Fair Trade. He stated that it 
is not advisable to disclose the nature of 
the research. Results will be made avail- 
able to legislative committees. The secret 
weapon is part of a major program being 
developed to help restore the effective- 
ness of fair trade. 


An aqueous extract of mung bean 
sprouts, known as BNG has been placed 
on the market by Worth Pharmacal 
Corp. for the treatment of burns and 
dermatitis. It is said to be non-toxic and 
non-irritating to wounds. 


Cosmetic excise tax collections for 
the fiscal year of 1956 were $83,776,000. 
For 1955 the total was $71,829,000. 


Total advertising expenditures by 
manufacturers of toiletries for the first 
five months of 1956 in general and farm 
magazines, newspaper sections and _ net- 
work television were $54,491,487. In the 
same period manufacturers of soaps and 
cleansers spent $33,409,459. 


A new rewritten excise tax law which 
includes a list of taxable and non-taxable 
cosmetics is included in a bill, HR 12421, 
introduced in Congress. The bill is to be 
considered next year. Hearings will be 
held so that manufacturers may express 
their views. 


A mink collar on the dram-size purse 
dispenser carrying case of Prince Matcha 
belli's Added Attraction perfume made 
a distinct hit when shown at the recent 
Denver, Colo. trade fair. The carrying 
case is made of black faille and has 
handle of black ribbon. 


A growing number of cosmetic com- 
panies are catering to children. In addi 
tion to Coty which has just launched a 
line of children’s toiletries, the Andrew 
Jergens Co. is offering a children’s set of 
toiletries consisting of lotion, cologne, 
bubble bath and shampoo. Dorothy Gray 
is Offering a series of gifts for little 
girls called Hidden Charm. Each carries a 
different gold plated charm ready for a 


bracelet. Revlon’s new medicated Baby 
Silicate launched in August is already 
chalking up sizeable sales. Tinkerbell and 
Little Lady brands of toiletries for chil 
dren are both reported by those compa 
nies to be doing exceedingly well. 


Licenses under the “Fresh” patented 
antiperspirant formula, as well as related 
patents of the National Lead Co. will be 
granted by the Pharma Craft Co., Ba 
tavia, Ill. to responsible concerns. Both 
Northam Warren Co. and Coty Inc. have 
taken licenses. 


An offer of a waterproof make-up kit 
for 25¢ by Helena Rubinstein Inc. in the 
June issue of Seventeen Magazine 
brought 70,212 replies. The offer was 
made to introduce the waterproof lip 
stick and mascara to girls under 20 and 
was limited to readers of the magazine. A 
mascara brush and a special booklet on 
Summer beauty care was included in the 
kit. 


A new “super rinse” all liquid deter- 
gent containing a new wetting and bright- 
ening agent was launched by Monsanto 
Chemical Co. on September 17. 


Tussy Cosmetiques will spend two mil- 
lion dollars in national magazine, daily 
and Sunday newspapers and point of sale 
displays in the coming twelve months 
This is the most ambitious advertising 
campaign in the history of the Tussy 
Cometiques Division of Lehn & Fink 
Products Corp. 


New flavored tablets of aspirin for 
children of 114 grains in place of 22 
grains are being introduced by the Bayer 
Co. 


Causes for business failures in 1955 
according to Chemonomics were Neglect. 
3.8%; Fraud, 2.3%; 2.2% 


Disaster, 2.2%: 
Inexperience, 91.4%: and unknown. 
0.3%. 


The patented process for sealing metal 
collapsible tubes developed by A. J 
Lautman, president of Iodent Chemical 
Co., will be leased to any manufacturer 
who wishes to use it, the company re- 
ports. 


The Anti-Trust Division of the U.S. 
Dept. of Justice is conducting an in 
vestigation to determine whether fair 
trade manufacturers have an agreement 
among themselves to cut supplies to dis- 
count houses. It is also seeking to find 
out if retailers have combined in such 
a scheme illegally. 


Bradley Container Co., Maynard, 
Mass has been purchased by the Amer- 
ican Can Co. from the Olin Mathieson 
Chemical Co. Bradley Container Co 
makes plastic containers. 





ad new answer 


to an old problem 


The problem of keeping pace with 
“styling” in cosmetics is especially acute 
with regard to fragrance. 

Here at Synfleur, our skilled perfumers 


and chemists have developed a ° 


number of valuable new lipstick 
aromatics which ate unusually effective 
solutions to that problem. 

We shall be glad to incorporate 
recommended Synfleur fragrances in 
your lipstick mass and submit 
finished lipstick samples for your own 
determination of their appeal and 


J Synfleur 


‘ 

SCIENTIFIC LABORATORIES, INC. 
MONTICELLO, N. Y. 
ATLANTA « DETROIT » NEW YORK + HAVANA « RIO DE JANEIRO - MEXICO, D. F 
Chicago « Melbourne ¢ Burma e« Hong Kong e- Bogota - San Jose 


Ciudad Trujillo « Guayaquil e« Guatemala City « Calcutta «+ Wellington 
Managua « Panama e« Asuncion « Manila e San Salvador « Montevideo 


CANADA: Herman & Leal + 637 Craig Street West + Montreal, Quebec 
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A treasury of information 


COSMETICS 


THEIR PRINCIPLES AND PRACTICES 
Ralph G. Harry 


786 PAGES e« 


This up-to-the-minute all-embracing book may be 
considered the “bible” of chemists who are engaged 
in the formulation and manufacture of cosmetic 
products and all practicing dermatologists. 

No other book in this field gives such a combined 
wealth of medical and technical data on every phase 
of the subject. To mention but a few cannes, it 
discusses the skin, its nutrition and scientific care; 
the hair, its proper grooming, the physico-chemical 
problems involved in its washing, and the potential 
hazards to the eye mucosa of the use of some de- 
tergents; the teeth and their care, covering the 
present status of antibiotic, antienzymic, ammo- 
nium-ion and chlorophyll dentifrices, and the luster- 


ILLUSTRATED 


e 1956 $17.25 


producing properties of toothpaste ingredients, etc. 

Much of the information in the book has its 
source in the research activities of the well-known 
author, which date back for many years and em- 
brace the fields of chemistry, dermatology and mi- 
crobiology. 

In addition to the author’s own work, the results 
of many other investigators widely scattered in the 
world literature have been critically evaluated and 
compiled in this unique volume. 

The great illuminating illustrations, money-mak- 
ing formulae, and pertinent tables and a detailed 
time-saving index make important contributions to 
the usefulness of this reference work. 


TABLE OF CONTENTS 


THE SKIN 
Allergy and Dermatitis. Diet and Skin Health. 
Skin Penetration and Skin Nutrition. 


THE CARE OF THE FACE 

Cold and Cleansing Creams, Cleansing Milks 
and Lotions. Acid Creams, Milks and Lotions. 
Astringent (“Pore”) Lotions and Skin “Tonics.” 
Face Packs and Masks. Vanishing, Powder and 
All-Purpose Creams; Foundation Creams and 
Foundation Make-Up Preparations. Skin Foods, 
Lubricating and Skin Conditioning Creams. Face 
Powders, Compact Powders and Cake Make-Up. 
Make-Up Preparations. Sunburn and Sun-Tan 
Preparations. Acne Preparations. The Application 
of Cosmetics. 
THE CARE OF THE MOUTH 

The Tooth and Pathological Dental Conditions. 


Tooth Pastes and Tooth Powders, Denture 
Cleansers. Mouthwashes. 


THE CARE OF THE EYES 
Eye Lotions. 


THE CARE OF THE HAIR 

Hair Tonics and Lotions. Hair Shampoos, 
Rinses, and Conditioners. Permanent Waving. 
Hair-Setting Lotions and Lacquers. Hair Brillian- 
tines, Creams and Fixatives. Hair Dyes. 
THE CARE OF THE BODY 

The Processing of Toilet Soap. Bath Prepara- 
tions. Shaving Preparations. Antiperspirants and 
Deodorants. Depilatories. Cosmetic Stockings. 
Foot Preparations. Insect-Repellent and Insect 
Bite Preparations. Baby Preparations. 
THE CARE OF THE HANDS 

The Nails. Manicure Preparations. Hand 
Creams and Lotions. Protective Creams and 
Hand Cleansers. 
COSMETIC FACTS AND FALLACIES 
GENERAL ASPECTS OF 

COSMETIC FORMULATION 

Emulsions and Transparent Dispersions. Anti- 
septics and Preservatives. Antioxidants. Humec- 
tants. “Modus Operandi.” Appendixes. Index. 


Order your copy today! Use the handy coupon below! 


AMERICAN PERFUMER & AROMATICS, Book Div. 


48 W. 38 St., New York 18, N. Y. 


Please send me 


copy(ies) of COSMETICS at $17.25 each. I enclose check or money order 
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Quality production puts 
your products in the spotlight 


Let Avon set the stage for your Private Brands of Cosmetics and Toiletries. 
Your products will be produced with strict adherence to the formulae you 
desire ...and be packaged precisely as you wish. Avon's specialized 
knowledge and experience, developed over the past 7O years, is your 
assurance of quality in every phase of cosmetic and toiletry production. 


Call or write Avon for complete information concerning the production of 
your own brands of toiletries and cosmetics. 


Vailtrcl we. 


PRIVATE BRAND DIVISION 


3O RPOCKEFPELLER PLAZA. NEW YORK 20. N. Y 
« 


STRATEGICALLY LOCATED LABORATORIES IN SUFFERN, NEW YORK ° CHICAGO, ILLINOIS * PASADENA, CALIFORNIA ©* AND MONTREAL, CANADA 
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The in your 


repl ments 


market calls for superior quality in 
floral oil replacements. That is why 
SYNTOMATIC reproductions, 
recognized in normal days as 
superb examples of the chemists’ 
skill, are more vital than ever. 


6. 


be 
SYNTOMATIC CORPORATION 114 East 32nd Street, New York 16, N. Y. MUrray Hill MW 
Cable Address: SYNTOMAT, New York / 
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— AEROSOL NEWS — 


Laboratory Aerosol 
Pressure Filler 


For metering liquids under pressure 
into aerosol containers a_ laboratory 
aerosol pressure filler is offered by Build- 
er’s Sheet Metal Works, Inc. The burette 
is encased in a heavy lucite tube as a 
safety feature. The stand and base are 
of aluminum, It is available with 30 MI 
or 100 ML burettes 


New Equipment Opens Way for 
Faster Aerosol Filling 


\ new high speed continuous aerosol 
valve clincher which operates up to 
speeds of 300 cans per minute has been 
developed and put in operation by the 
Continental Filling Corp. The equipment 
was developed by J. Allen Reynolds, vice 
president in charge of operations for the 
company. The development allows a 
smeother, faster filling operation, says 
President Clarence F. Carter, and will 
mean greater filling economy and speed 
According to the company the new high 
speed machinery provides uninterrupted 
clinching without gaps between collett 
teeth and reduces possibilities of future 
leaks from incomplete valve clinches o1 
broken collett teeth segments. The new 
equipment is being installed in all filling 
lines at the company’s plants in Hobart, 
Ind. and Danville, Il. 


Propellent Price Reductions 
Are Announced by duPont 

Prices of freon 12 and freon 11 have 
been decreased 1.2% and 7% respective- 
ly by E. I. duPont de Nemours & Co. 
The reductions apply to tank truck and 


& Aromatics 


WATCH FOR OUR JANUARY AEROSOL ISSUE! 


In our January issue a special section on aerosols will present 
the latest facts and figures on a field that is becoming more 
and more important to the cosmetic manufacturer. A roster 
of leading experts on the subject will bring you their knowl- 
edge on such subjects as AEROSOL ECONOMICS, PRO- 
PELLENTS, FORMULATIONS, VALVES, METAL CONTAIN- 
ERS, GLASS AND PLASTIC CONTAINERS, AEROSOLS 
AND SAFETY, and CONCEPTS OF AEROSOL PERFUM- 
ERY. Together they will present a concise summary of what 
has been accomplished to the present, with the most up-to- 
date practical information needed to deal with the problems 


of aerosol packaging. 


tank car quantities, The price of mixtures 
of the two propellents has been increased 
about 4°. In ton tanks freon 11 prices 
have been reduced to 21 cents per pound 
but freon 12 remains at 26.3 cents per 
pound. In tank cars and tank trucks the 
pound price for freon 11 is 20 cents and 
for freon 12, 23.3 cents per pound. 


Dodge & Olcott Inc. Issues 
Brochure ‘The Aerosol Story” 


“The Aerosol Story” is the title of a 
well compiled brochure of 48 pages 
issued by Dodge & Olcott Inc., 180 Var- 
ick St.. New York 14, N. Y. for manu- 
facturers currently in or thinking of 
entering the aerosol field. The history of 
aerosols is traced in an interesting way 
and from careful research the types, 
principles, propellents, containers, valves, 
laboratory tests, labeling, pre-marketing 
checks, etc. are discussed. A section is 
devoted to the task of perfuming diverse 
products and includes 
pages of tested compounds for the more 
popular cosmetics as well as seven pages 
of complete aerosol formulations, Copies 
will be supplied on request. 


aerosol seven 


John C, Stalfort & Sons Inc. 
Expands Aerosol Plant 


John C. Stalfort & Sons Inc., Balti- 
more, Md., has expanded the facilities 
of its pressure-pak division to give a 
total area of over 70,000 sq. ft. In other 
words the new area contains enough 
rooms to house 88 freight carloads of 
aerosol containers 

The company is operating three high 
speed lines with a capacity of over 300 
cans per minute: and the additional facili- 
ties will enable the present lines to 
operate almost continuously. Over 2,000 
sq. ft. are devoted to research and de- 
velopment laboratories 

The company will provide transporta- 
tion for any delegates to the convention 
of the Chemical Specialties Manufac- 
turers Assn. who wish to visit the plant, 
which is just outside of Washington, D. C. 


Research on Aerosols for 
Therapeutic Purposes 


FE. I. duPont de Nemours & Co. have 
assisted in the inauguration of a re- 
search program under the direction of 
Dr. Martin Barr of the Dept. of Phar- 
macy of the Philadelphia College of 
Pharmacy and Science using certain 
aerosols for therapeutic purposes. 


Aerosol Packaging for 
Ethical Drug Applications 


[he jet age wonder of the packaging 
field, aerosols, has pierced the ethical 
drug barrier. Problems in packaging 
ethical drugs in aerosols, such as close 
scrutinization and supervision by scien- 
tists, adequate facilities, and specialized 
methods, have finally been solved. 

The aerosol packaging operation was 
recognized by the drug industry to be 
highly specialized. Drug firms found that 
they weren't able to efficiently package 
their products in aerosols themselves. So, 
they enlisted the specialized talents and 
facilities of contract packagers. Thus, 
ethical drugs are now being aerosol-pack- 
aged under high calibre supervision in 
sanitary facilities by specialized produc- 
tion methods. 

One ethical drug firm, Roussel Corp., 
entrusted their aerosol packaging to 
Fluid Chemical Corp., of Newark, N. J., 
which met all the rigid specifications of 
the ethical drug field. 

Fluid packages Topicort (R) Spray, a 
product of Roussel’s in a safety-coated 
glass aerosol bottle. The spray contains 
hydrocortisone for dermatological use. 
The aseptic application obviates the need 
for antibiotics which may cause sensi- 
tization. Secondary infection is mini- 
mized, since the hydrocortisone _ is 
sprayed on and not applied with the 
fingers. It covers large areas easily and 
quickly, evaporates at once, cools the 
treated area, and leaves no messy resi- 
due. This form of dispensing was selected 
because it is considered the most efficient 
vehicle thus far devised for this steroid. 
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The attending members also heard a 
“brainstorming” session by eleven execu- 
tives on “How the beauty shop industry 
manufacturer, jobber and shop 
owner ... working together . . . can in- 
crease beauty salon attendance of women 
under 30, considering that 50 per cent 
of this group do not patronize beauty 
shops.” The demonstration of brainstorm- 
ing, which develops ideas through un- 
inhibited, free-wheeling group discussion, 
produced 68 ideas for consideration. 
Elected president of the association was 
K, R. “Bill” McKowen, of the Realistic 
Co. The other officers are Ben F. Bres 
lauer, A. Breslauer Co., Ist vice presi 
dent; Frank Rosendahl, the Wella Corp.., 
2nd vice president; Clarence O. Long, 
Emil J, Paidar Co., Inc.. 3rd vice presi 
dent; Mark L. Ahrend, Rayette, Inc., 4th 
vice president; Jerome B. Bonat, Bonat 
& Bonat, Inc., Sth vice president; Mrs 
Nellie Fidel, Modecraft Co., Inc., secre 
tary; and Harold F. Bertrand, treasurer 
Ungerer & Co. in expanding and modernizing its New York office facilities recently added 
this section to the warehouse. It is a view of the packaging and shipping section showing Croda Ltd., to Move 
the mezzanine floor. The addition was made in connection with a current expansion program. Administrative Offices 


In December Croda, Ltd., Goole, Eng 
land, will move its administrative head 


NBBA Meeting Themes are Market was told how marketing research can quarters to a mansion known as Cowick 
Research and “Brainstormina”’ help the beauty salon and barber shop Hall. The large and beautiful house has 
3 industry by Ken M. Davee, senior mem- been unoccupied for some time. Through 


The 1Sth annual convention of the ber of Davee, Koehnlein & Keating, Mar- the offices of the Historic Building Coun- 
National Beauty and Barber Manufac- keting Consultants. Jule Gordon of Fred cil, Croda was able to make arrange- 
turers’ Assn, was characterized by the Dolle Co., and Ira Stuart of Wilson, ments for taking it over. 
timeliness and importance of reports of Halliwell, Inc., presented their views on The building has been extensively 
direct interest to manufacturers in the the approaches to an association market- renovated inside to make it suitable for 
barber and beauty shop field. The group ing research program. offices. 


FOR CiTRUS OILS 
MEN'S COLOGNE nas cena Means 
TOILET WATER Product of our Dominican Plant 
AFTER SHAVE LOTION OIL OF LIMES DISTILLED 


OIL OF ORANGE C, P. AND H. P. 
OIL OF TANGERINE FLORIDA 
OIL OF LEMON CAL, U. S. P. 


BOUQUET 1384 OIL OF BERGAMOT 


Classical and conservative 
CONSORZIO * 
HEATHER A567 


For the outdoor type 








_——— 


Representing 


AMBER BOUQUET A667 Francesco Stracuzzi 


Warm and sophisticated Oil of Mandarin ; Oil of Lemon 
Messina, Italy 


_— | Cirrus and Auiep 


Samples and quotations upon request 
ESSENTIAL OILS CO. 
Ph. Chaleyer, Inc. (|| 61-63 SHEFFIELD AVE. BROOKLYN 7, N. Y. 


* SINCE 1936 





160 East 56th Street N York 
“ mm ow York 22, N.Y; Official Stock Distributor for Consorzio 


Plaza 3-8618 del Bergamotto Reggio Calabria, Italy 
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smooth 
as 


EEGUM 


Creams and lotions stabilized with VEEGUM feel 

smoother, creamier, and more luxurious;to the’skin . . . 

need less of the expensive oils and costly gums. . . and retain 
full body and consistency without deterioration on the shelf. 


VEEGUM is a high-purity, inorganic thickener, emulsifier 

and suspending agent with thixotropic characteristics that 
make it the ideal conditioner. Veegum prevents product thinning, 
bleeding, and tackiness, even at higher than normal 
temperatures because it has the unique property of oe 
slightly with heat. Veegum concentrations (of less than 1% 
permanently stabilize many types of emulsions containing 

oils, fats, and waxes, preventing the phase inversion often 
encountered in formulations of this type. Veegum in aqueous 
dispersions is compatible with alcohols, polyglycols and similar 
organic solvents, producing quick-spreading liquids and 
lotions with superior aging properties, smooth, soft texture, 
and more attractive appearance. 


VEEGUM is a safe, high-quality Vanderbilt product, nontoxic, 
nonirritating, odorless and tasteless, with an opaque white 
appearance. It is a complex colloidal magnesium aluminum silicate, 
developed from natural sources and highly refined under careful 
laboratory control to assure the highest degree of purity and 
uniformity. Send today for complete information. 
pe ty Reidae sg 
] Please send Technical Bulletin A53 [] sample of VEEGUM 


Please send information on using VEEGUM for: 
(state application) 


NAME 
POSITION 


(Please attach to or write on your company » eimatiands 


R. T. VANDERBILT CO., SPECIALTIES DEP’T., 230 PARK AVE., NEW YORK’ 17, Ni°¥! PIT 
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Three one-day Dorothy Gray training classes for department and drugstore girls in the New 
York Metropolitan Area were held in October. Sessions were conducted by Ethel Hardy, Doro- 


thy Gray national field training supervisor, 


Chicago SCC Hears about 
Future Cosmetic Products 


The Chicago Chapter of the Society 
of Cosmetic Chemists held its annual 
President’s Night meeting on November! 
13. Guest speaker was George Kolar, 
president of Kolar Laboratories, whose 
subject was “Looking into the Future.” 
He predicted what was in store in the 


and Lola Lawrence, special representative. 


way of coming cosmetic products, and 
also indicated general trends of the in- 
dustry. 

Mr. Kolar, a graduate of the Univer 
sity of Chicago, joined Kolar Laboratories 
in 1938, and became president of the 
company in 1946. He is a past chairman 
of the Chicago Section of the Society of 
Cosmetic Chemists and is the president 
of the National Society this year. 


Chas. Pfizer & Co., Inc. 
Opens New Canadian Plant 


A new manufacturing plant was 
opened at Arnprior, Ontario, Canada, 
on October 26 by Chas. Pfizer & Co. Inc. 
In its first phase of operation, the Arn- 
prior plant will package such drugs as 
Terramycin and the new antibiotic com- 
bination, Sigmamycin, for the Canadian 
market. 

Participating in the official ceremonies, 
the Honorable James McCann, Canadian 
minister of revenue, scooped up a sample 
of Arnprior soil with a specially engraved 
silver trowel. The sample has been sent, 
along with other packets of earth from 
each of Canada’s provinces, to Pfizer's 
Brooklyn laboratories where soil from 
all over the world is screened for anti- 
biotic-producing molds. 

The new Pfizer plant is on an 80-acre 
site in the Arnprior industrial area on 
the Ottawa River, 40 miles from the 
Canadian capital. It is one of Pfizer's 17 
plants outside the U.S. completed or now 
under construction. Other plants are 
scheduled to be opened this year in Chile, 
Argentina and Japan, and next year in 
Italy and Turkey. 


New Location for Annual 
DCAT Meeting in 1957 


Galen Hall, Wernersville, Pa., has been 
chosen for the 67th annual meeting of the 
Drug, Chemical and Allied Trades Sec 
tion of the New York Board of Trade, 
to be held September 19-21, 1957. 


UNIFORM TEXTURE 
UNIFORM WHITENESS | 


THOMASSET CERTIFIED COSMETIC COLORS 


e 

Experimental data and prac- 

tical manufacturing experience of over U.S.P. STEARATES 

100 years’ specialization in beeswax and beeswax 

compounds are at your service without cost or 

obligation. Write about your beeswax problems to 

WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 


Spermaceti—Ceresine—Red Oil—Yellow Beeswax —Composition 
Waxes — Stearic Acid — Hydistear 


WHITTAKER 
CLARK & 


DANIELS, INc. 


yi-10M ttm -laelsl hoa kg 
New York 13, N. Y 


UU er 
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for your 


Perfumes 


Cosmetics 


Soaps 


You can find it... right here! 

As exclusive American representatives of 
Tombarel Freres, Grasse, 

we offer you the advantages of experience, 

research and facilities associated with a name 


F e yO 
famous since 1837. 


e Absolute Supreme Flower Essences 
@ Surfine Essential Oils 


e Resinoids 


: : 
Put your fragrance problems up to us 


PRODUCTS CORPORATION 


725 BROADWAY, NEW YORK 3, N. Y. 


CHICAGO — A. C. DRURY & CO., Inc. 219 East North Water Street 
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Exposition Manager for 
Trade Associations 


John W. H. Evans, who has served as 
managing director of the Store Modern- 
ization Institute's five successful national 
expositions in New York City during the 
past ten years, is now available as con 
sultant to other trade associations. 


Little Lady Toiletries 
In Joint Promotion 


Helene Pessl, Inc., is engaged in a 
joint promotion with Joseph Love, manu- 
facturer of children’s dresses, for its 
Little Lady Toiletries. The idea features 
a dress with styling inspired by Little 
Lady’s new Cookies ‘n Milk bath set, 
which is composed of bubble bath in a 
plastic milk bottle and scalloped colored 
soaps in cookie shapes. 

The scheme is backed with heavy ad 

Newly completed addition to Fries & Fries, Inc. of Cincinnati, Ohio include this analytical vertising. The two firms say that this is 
and contro! laboratory. In charge of the new installation is Dr. George Bowden, center. the first time that such a tie-in has taken 
pana artes es place between a toiletry house and a 
; ; children’s clothing manufacturer, and that 
A. L. Scarbrough Gives Rheology He warned of some of the pitfalls of the resources of both firms have been 
interpretation of rheologic measurements combined in both the merchandising and 
as Well as mentioning the pertinence of exploitation fields. 
\. L. Scarbrough. National Lead Co., such measurements to the problems of 
gave an interesting illustrated lecture “A the cosmetic chemist. His talk was well Michigan CAIA has 
Rheology Review for Cosmetic Chemists” received and was followed by a lively “Old Timers’ Night” 
it the October 24 meeting of the New discussion period. 
York Chapter of the Society of Cosmetic The meeting was preceded by a cock- The October meeting of the Chemical 
Chemists tail hour and at the conclusion of the and Allied Industries Assn. of Michigan 
Mr. Scarbrough discussed the several dinner Chairman Michael A. Stanton of was its annual “Old Timers’ Night.” when 
types of flow. Newtonian, plastic, pseudo- the Nominating Committee presented a tribute was paid to past presidents. 
plastic and dilatant and spoke of measure- roster of candidates for officers. The elec- The next meeting of the organization is 
ment methods and characteristics of each. tion will be by mail ballot. scheduled for November 26. 


Review for Cosmetic Chemists 


Certified 


Cosmetic Colors 


for 


look for the symbol of the RETORT 


Lipsticks Face Powders 
YOUR GUARANTEE Rouges Compacts 


OF MATCHLESS QUALITY, | Lip Pomades -« Nail Polishes 
PURITY, UNIFORMITY | 


also 


Purified Iron Oxides 
Purified Titanium Dioxide 
for Drugs and Cosmetics 


Let our modern scientific laboratories assist in your color problems. 
Behind the symbol of the 
Retort stands three Samples Cheerfully Submitted. 


generations of family pride 


and “know-how” in Essential 
Aromatics, natural and synthetic 
flavors, perfumer’s specialties. nsbac he T - tegle 
Made in the West’s most 
modern plant. The Retort is Cc Oo 8? Do RA TF 
your guide to dependability. Manufacturers of Fine oo 

ia General Offices, Factory and Laboratories 
F. Ritter & Co. a ROSEBANK, STATEN ISLAND, NEW YORK, N.Y. 


Los Angeles 39, California Boston, Chicago, Cincinnati, Cleveland, Greenville, S.C 
Branch Offices in Principal Cities Los Angeles, Philadelphia, San Francisco 
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 ulsifiors 


For ease of use — For dependable results — For solving difficult problems 


= 
Tegacid eeeeoe Glyceryl Monostearate—Acid Emulsifying. For anti- 
perspirant—deodorant creams, lotions and ointments 
—all greaseless, medicated formulations. 


- 
Tegin ececeeee Glyceryl Monostearate—Self Emulsifying. For neutral 
greaseless creams, lotions, ointments, suntan creams. 


Tegin 515 


Glyceryl Monostearate—Non Self-Emulsifying. Used in 
conjunction with auxiliary emulsifiers. 


* 
Tegin P eee ee Propylene Glycol Monostearate—Self Emulsifying. For 
greaseless creams—brushless shave, foundation, sun- 
tan: lotions—foundation, suntan, ointments. 


Lanolin Absorption Bases 


Protegin X ........ Iso-lan 


For Creams, Lotions. and Ointments 


TEGOSEPT PRESERVATIVES ANTIOXIDANTS 
ESTERS OF PARAHYDROXYBENZOIC ACID PROPYL GALLATE ETHYL GALLATE 


GOLDSCHMIDT 


CHEMICAL CORPORATION 
153 Waverly Place, New York 14, N. Y. 


SALES REPRESENTATIVES 


CHICAGO @ LOS ANGELES @ ST. LOUIS @ MONTREAL e@ TORONTO 
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memo from 


AA ic 
AND AROMAT 4 


48 W 38th ST - NEW YORK 18 NY 


To Suppliers of Aerosol Materials or Services: 
I am setting a date for yOue-+- 


so you can talk to many of today's largest 
users of AEROSOL packaging 


so you can also capture the ear of tomorrow's 
largest users. 


At the same time, I am also setting the stageee> 


so your message will carry more weight, more 
penetrative power, more "lasting" power. 


The time: the January 157 issue of American 
Perfumer. 


The stage: 4 special AEROSOL emphasis issue. 
Why not get all the facts! 
Sincerely, 


John H. Muller 
Advertising Manager 
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KNAPP you ‘ hteteatvetin cles 


INC. 


LODI, NEW JERSEY 


EMULSIFIERS 


DETERGENTS 


ABSORPTION BASES 


KEY MOVE 


FRAGRANCES 


Chess is not a game of chance. Following 
a definite plan climaxed by a KEY 
MOVE, the experienced player can in- 
evitably bring the match to a successful 
conclusion. 

Likewise, in pharmaceutical and cos- 
metic formulation the plan you follow 
can determine the ultimate result; and AND MANUFACTURED— 
the adoption of Reheis fine chemicals 
can very well be your KEY MOVE in SPECIFICALLY FOR APPLICATION 
insuring the acceptance of your product. 


SCIENTIFICALLY DEVELOPED 


IN COSMETIC FORMULATIONS 


-REHEIS COMPANY, INC. | 
~ ~ Manufacturers of Fine Chemicals ee Bm... " el eae 


“a op, aaa HEIGHTS - NEW JERSEY sis 
ae ee | Soe ODI, NEW JERSEY 
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After a lapse of 8 years the Toni twins are back. Heading the rew Toni Co. campaign are 


California's attractive Guice twins, Charlotte 


(left) and Mary Anne. The original ‘‘Which 


Twin Has the Toni?’’ slogan became one of the most successful in the history of advertising. 


5th Chemical Sales Clinic 
Gives Hints for Selling 


The program of the Sth Chemical 
Sales Clinic, sponsored by the Salesmen’s 
Assn. of the American Chemical Indus- 
try, Inc.. was devoted to the problems 
which confront the chemical salesmen. 
The first speaker was Werner C. Brown, 
Hercules Powder Co... In:., whose sub- 
ject was, “Planning Ahead for Your Sales 
Day.” Only through conscious planning, 
he declared, can a salesman make fullest 
use of his most valuable asset—time. He 
pointed out that of 2,500 working hours 
every year, the average salesman has at 
his disposal only about 900 hours, or 
roughly one-third of that time. A well- 
planned call, he maintained, should never 
be made “without thorough knowledge 
of the customer’s past purchasing record, 
of recent complaints, of special require- 
ments or considerations which must be 
met.” 

The second speaker was C. H. Beard, 
Union Carbide & Carbon Corp., who 
spoke on “The Traffic Department as an 
Arm of the Sales Department.” He told 
the chemical salesmen that the handling 
of transportation problems should be left 
to experts, and advised them to learn 


ESSENTIAL OILS 


Boisolene 


* Jasmin de Provence B 


Mugvet lsoflor A 


all they can about the subject but not to 
try to be trattic managers themselves. He 
urged them to refer terms and condi- 
tions in sales contracts to the traffic man 
ager to find out whether he can operate 
under them without difficulty. 

J. Douglas Kirk, Sales Analysis Insti- 
tute of Illinois, Inc., spoke on “Creative 
Ideas for Making a Sale.” His view was 
that if chemical salesmen would learn 
how to think and talk from the view- 
point of their individual customers, then 
they would be confronted with fewer 
sales obstacles. Mr. Kirk felt that among 
those in the way of sales are customer 
habits, fear, price, competition, lack of 
information and difficult personalities. 

“Blueprint for Personal Development,” 
was the topic of Francis J. Curtis, Mon- 
santo Chemical Co. 

At luncheon the Honorable Carter L. 
Burgess, Assistant Secretary of Defense, 
addressed the group on “Defense Needs 
Technicians Too.” 

The afternoon session was devoted to 
three panel discussions on the subjects, 
“The Supervision of Salesmen without 
Interference”; “The Value of Communi- 
cations between Sales and Management”: 
and “How the Chemical Salesmen Can 
Improve the Re-seller-Manufacturer Re 
lationship.” 


AROMATIC CHEMICALS . 


Honeysuckle #500 
Jonquille Isoflor 
Tuberose Isoflor 


Cassie Isoflor 
Jasmin Fleurs D 
Rose Anthosia 


* JASMIN DE PROVENCE B 
An entirely synthetic oil giving perfectly 
the true perfume of Jasmine. 


160—5Sth Ave., New York 10, N. Y. 
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Penick Representatives 
Have a Brainstorm 


An innovation at a recent combined 
sales meeting for the representatives of 
S. B. Penick & Co. and the New York 
Quinine and Chemical Works, Inc. was 
the staging of brainstorming sessions, at 
which the participants presented their 
ideas in a spontaneous fashion. One of 
the most enthusiastic sessions was on the 
theme, “How can we better serve our 
customers?” 

At the week-long meeting information 
on products carried by both companies 
was presented to the representatives in 
the form of lectures illustrated by charts 
and films. The program was concluded 
with an inspection tour of recent installa- 
tions at the Montville and Newark plants 


Additions to Penick and 
N. Y. Quinine Staff 


Recent additions to the staff of S. B 
Penick & Co. and the New York Quinine 
and Chemical Works, Inc., are: 

Newark plant: Peter Trippett, develop 
ment group: Victor J. Tedeschi, bacteri 
ologist. 

Lyndhurst plant: Oleh Sklepkowycz, 
development section; Calvin R. Paris, 
analytical control laboratory; and Wis- 
hard H. Geist, Jr., industrial engineer 

Jersey City research laboratory: Bar 
rett F. Clarke and Carlo Campanella 


Croda, Inc. Moves 
Its Sales Offices 


To allow for expanded activities in 
their New York office, Croda Inc. has 
moved their sales offices to new quarters 
located at 15 East 26 St., New York 10, 
N.Y. The telephone number is the same, 
Murray Hill 3-3089 and 3-3090. 


John Dale, Ltd., Acquires 
Plastic Tube Rights 


John Dale, Limited, New Southgate, 
London, N.11, England, has acquired the 
rights from Flexipac Limited to manufac- 
ture in Great Britain, Canada and Swit- 
zerland plastic collapsible tubes under 
the processes patented in those countries 
by the latter company, 


PERFUME SPECIALTIES 


Jasmarome 
Lilas Isoflor B 
Violette de Provence 
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GeERsonNaLiTIES 


M. J. “Pete” Niles, manager of the 
Chicago office of Fritzsche Brothers, Inc 
has been promoted to the newly created 
post of Special Representative for the 


M. J. Niles 


President, in which capacity he will un 
dertake key assignments directly related 
to sales. Mr. Niles has had a long record 
of achievement in the sales division of 
Fritzsche Brothers. having been with the 
firm for more than 25 years, first in the 
Columbus office, later as territorial head 
in New England with headquarters in 
Boston, Mass., and for the past eight 
years manager of the Chicago branch. 
He has made a host of friends through- 
out the eastern and mid-western states 
and knows intimately many of the ac 
counts in these territories. His new 
Offices will be at the company’s New 
York headquarters in the Port Authority 
Building 


Ambrose \. Frantz has been named 
manager of the J. S. Turner White Metal 


Ambrose Y. Frantz 


Co. of New Brunswick, N. J. in charge 
of collapsible tube manufacturing opera- 
tions. He has had twenty-five years of 
experience in the field. 
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Sherry D. Stone has been appointed 
Executive Director of The Fragrance 
Foundation. Miss Stone, who has been 
serving as Assistant Executive Directo 
of the organization for the past four 
years, attended Rutgers University and 
the American Academy of Dramatic Arts 
She came to the Foundation from 
WAAT-WATYV, Newark, N.J.. where she 
had been Women’s News Director and 
Assistant Public Relations Director. In 
private life Miss Stone is the wife of 
Norman Krompier, president of Custom 
Sales Co 


Philip Chaleyer, who recently returned 
with Mrs. Chaleyer from an extended trip 
abroad, reports that he visited the Swiss 
headquarters of Hoffman-La Roche and 
also while in France visited Louis Bor- 
nard for whom he acted as American 
agent for many years. In Switzerland 
and France as well as in other countries 
on the continent he had the pleasure of 
renewing acquaintances with many old 
friends 


Foster Dee Snell, president of Foster 
D. Snell, Inc., was re-elected vice presi 
dent of the Assn. of Consulting Chemists 
and Chemical Engineers, Inc., at the 
annual meeting of the group in October. 


Dr. Victor Fourman, Syntomatic Corp.. 
has announced the arrival of Paul David, 
a grandson, born to Dr. and Mrs. Lee 
Hammer, October 5. 


Francois Goby, director of Tombarel 
Freres, Grasse, France, arrived in the 
United States on October 10 on his an- 
nual visit to confer with executives of 
Tombarel Products Corp., New York, 
and to visit his many friends in the trade 


Leopole Rodes, head of the perfumery 
department of Colgate International, Sao 
Paulo, Brazil, has been visiting the home 
office in New York in the past month. 


Henri Robert, perfumer for Chanel, 
Paris, France, who is well known in this 
country where he worked for a number 
of years, was a recent visitor to this 
country. He left the United States before 
returning home for a trip to Mexico and 
Cuba. 


Miss Clare Goldberg, secretary to the 
president of George Lueders & Co., on 
October 11 became the fifty-eighth mem- 
ber of the firm’s Twenty-five Year Club. 
She received the customary gold pin, em- 
blem of the Club, a gold watch from the 
firm, and gifts from the personnel. 


Mrs. M. F. (Midge) Hawthorne has 
been named an executive assistant to L. 
[racy Sheffield. president of the Sheffield 
Pube Corp., announces the New London, 


Mrs. M. F. Hawthorne 


Conn., home office of the collapsible tube 
manufacturing concern. She is_ well- 
known to the firm’s many customers 
throughtout the country, and is in charge 
of handling and scheduling of all orders. 
She has been with Sheffield for a number 
of years. Mrs. Hawthorne is a civic- 
minded person with a past presidency of 
the New London YWCA to her credit. 
Her hobby is bowling, and she has cap- 
tained championship teams of the New 
London Bowling League, and the Y- 
Winthrop League. 


Michael J. Gluck has been appointed 
manager of overseas operations for Nuo- 
dex Products Co., a division of Heyden 
Chemical Corp. He was graduated from 
Lycee Louis-le-Grand, Paris, France, 


Michael J. Gluck 


with an L.B. degree, and from Lehigh 
University with a B.S. in chemical en- 
gineering. He has the rank of captain in 
the Chemical Corps, U.S. Army Reserve. 
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4. Bruce Campbell has been promoted 
to manager of the eastern sales region 
of the Lehn & Fink Division, Lehn & 
Fink Products Corp. He has been with 
the company since 1939 as a territorial 
representative. He was formerly with the 
Andrew Jergens Co. 


Frank Reif, general manager of the 
Soap Division of Colgate-Palmolive Co., 
has accepted the chairmanship of the 
Soap Division of the SIst annual fund 
drive of the Travelers Aid Society of 
New York. 


Pierre Coutin, president of Ph. Chaley- 
er, Inc., has accepted the chairmanship 
of the Essential Oils and Extracts Divi- 
sion of the S5Ist annual fund drive of the 
Travelers Aid Society of New York. 


Simon Askin, president of Heyden 
Chemical Co., on November 8 addressed 
a joint meeting of the American Institute 
of Chemists, New York Chapter, and the 
Chemical Industry Assn. His subject was 
“The Chemist, The Industry and National 
Defense.” 


Bernard W. Berger is the new district 
sales manager for Greater New York and 
New Jersey for Lady Esther, a division 
of Chemway Corp. 


Charles Manz has been promoted to 
manager of the central sales region of 
the Lehn & Fink division, Lehn & Fink 


WE PAY CASH 


Products Corp. The division supervises 
marketing of Lysol Brand Disinfectant, 
Etiquet deodorants, and Hinds Honey & 
Almond Fragrance Cream. 


Frederick C. Hitchcock has been ap- 
pointed to the newly created post of 
Director of New Products, Warner-Lam- 
bert Pharmaceutical Co. He will be 
responsible for the commercial develop- 
ment and marketing of new propietary 
and toiletry products designated for mass 
distribution. 


John Foran, who resigned as marketing 
director of the toiletries division of 
Helene Curtis Industries, Inc., has joined 
the Lever Bros. Co. 


Dr. Carl Rehm, Dr. Fred Bartlett and 
Dr. William Beneze have joined the re- 
search department at CIBA Pharma- 
ceutical Products, Inc. as senior chemists, 


Louis H. Stein of Atlanta, Ga., is the 
sales representative in the southeastern 
states for the Lady Esther division of 
Chemway Corp. His territory covers 
North Carolina, South Carolina, Georgia, 
Florida, Alabama, and Mississippi. 


Gustay D. Cederholm has been ap- 
pointed to the staff of the Ballinger- 
Meserole Co., physical distribution con- 
sultants. He heads the firm’s new Prime 
Distribution Division. 


Close Outs—Surplus—Discontinued Items 


Overstocked Inventories 


Job Lots & Slow Moving Merchandise 
Highest Cash Prices Paid 
Outside Channels of Distribution 


TRY US ON YOUR NEXT CLOSE-OUT 


Rated in Dun and Bradstreet 
We Buy Entire Stocks and Plants 


GENESEE TRADING CO., INC. 


Ox 


eae lA 


J 
ee 


18 W. 21 St., NLY.C. 
Chelsea 2-5825-6 


17 West 60th St. New York 23, N.Y. 





Dr. George F. Reddish, professor of 
microbiology and public health at the 
St. Louis College of Pharmacy and 
Allied Sciences, will receive the 1956 
Achievement Award of the Chemical 
Specialties Manufacturers’ Assn. for 
technical contributions in the fields of 
public health, disinfection and antisepsis 


Maison G. deNavarre, founder of the 
Society of Cosmetic Chemists, and Mrs 
deNavarre returned November 6 from a 
six weeks trip to Europe which included 
visits in London, Paris, Amsterdam 
Copenhagen, Frankfurt, Baden-Baden 
Basle, Chiasso, Milan, Florence, Rome 
Cannes, Grasse, Geneva, Zurich and 
Karlsruhe. Places of interest in the fore- 
going cities were visited, and Mr. deNa 
varre had the opportunity of greeting 
many of his friends abroad. 


H. Schuyler Cole has been made vice 
president of the toilet goods division of 
Procter & Gamble Co. 


George P. Larrick, Commissioner of 
Food and Drugs, was honored by the 
Food Law Institute recently with a 
luncheon at the University Club, New 
York City. 


Jean Stevens has been named assistant 
advertising and promotion manager for 
Dorothy Gray, Ltd. 


No oh ay 10) 


CHEMICALS 


ALL NEW & RARE 


SYNTHETIC & NATURAL 


RAW MATERIALS 


For Perfumes & Flavors 


Ask for owr new compiets catalogue 
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MARKET REPORT 


Tendency to Exercise Caution is 


T naw in essential oils and aromatic 
chemicals was spotty. Following a rather 
slow start, volume of sales increased in 
October, but there was a tendency among 
buyers to exercise a degree of caution in 
view of outside influences including the 


outcome of the election, new high level 
of living costs, and the irregular to lower 
trend in securities. Trade in some of the 
chemicals was down in volume, especially 
where buyers had rushed into the market 
to beat October | price advances. 


PRICE CHANGES 


Advances 


Tallow, fancy 

Grease, white 

Citronella oil, Formosan 

Orange oil, Calif., Exchange Brand 

Terpinyl acetate 

Lime oil, dist. 

Rosins, wood, cwt 
Window glass 
Water white 

Cocoa butter 

Menthol, Brazilian 


Declines 


Copra, coast 

Coconut oil, tanks, coast 
Spearmint oil 

Peppermint oil, nat 
Gycerin, crude 

Foluol, 5 to 29 drums, gal 
Palmarosa oil 


Prices per pound unless otherwise specified. 


CALIFORNIAN ORANGE HIGHER— 


The price of Exchange Brand Cali 
fornia coldpressed orange oil registered 
an advance of 50 cents per pound to the 
basis of $1.75. The advance was an- 
nounced by Sunkist Growers, Inc., of 
Ontario, Calif... and its distributors, 
Fritzsche Brothers, Inc., Ungerer & Co., 
and Dodge & Olcott, Inc. Sunkist Grow- 
ers reports that over the past year 
oranges throughout California for proc- 
essing oil have been short of their nor- 
mal yield by approximately one-third 
The loss of yield has not changed in any 
way the physical constants or appearance 
of the coldpressed orange oil, It is be- 
lieved, however, that future crops will 
correct the difficulty encountered by 
nature 


CITRONELLA OILS IRREGULAR— 


After declining to $1.30 per pound, 
Spot prices for Formosan citronella oil 
turned firmer with sellers generally ask- 
ing $1.50 to $1.80 per pound for spot 
goods. The rise in spot prices followed 
closely the trend in shipping prices which 
jumped from a low point of 78 cents to 
90 cents a pound. The firmer trend was 
said to be due in some measure to a sud- 
den willingness on the part of some ex- 
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Current Previous 


0.0734 
0.08! 4 
$1.50 $1.30 
$1.75 $1.25 
0.64 0.59 
$4.00 $3.80 


0.0712 
0.0654 


$8.50 
$8.65 
0.53 


$6.50 


$157.50 
0.11% 


$150.00 
0.1044 
$4.35 $4.50 
$4.75 $5.00 
0.15 0.16 
0.41 0.43 
$8.50 $9.75 


porters in Formosa to buy up contracts 
that had been made for July shipment. 


PINE OIL DERIVATIVES FIRMING— 


Terpinyl acetate prices were advanced 
5 cents per pound toward the latter part 
of the period under review. The drum 
price was moved up to 64 cents and the 
can price to 69 cents per pound. Some 
grades of terpineol continued to be 
quoted at 43 to 45 cents per pound. Be- 
cause of the firmness in basic material 
costs, however, other suppliers stated 
that they were having little difficulty in 
obtaining 50 cents a pound for their ma- 
terial. The generally strong situation in 
the derivatives was attributed to the ex- 
ceedingly tight supply position in tur- 
pentine. 


LIME OIL IN DEMAND— 


The extended period of mild weather 
was reflected in a good demand for lime 
oil with the activity being accompanied 
by a further rise in prices. Spot prices for 
distilled lime oil were moved up to $4 to 
$4.25 per pound, Close regulations gov- 
erning the quality of oil exports from 
Mexico also served to have a strengthen- 
ing influence on the general tone. 


Noted... 


LAVENDER OILS STRONG— 


The supply outlook in lavender oils is 
regarded as strong. In fact some local 
withdrew all firm offers of 
lavender oils pending more detailed re- 
ports from France. The sudden move on 
the part of dealers in withdrawing from 
the market followed advices from the 
primary center that exporters in France 
had about doubled their prices because 
of a poor crop. The severe weather last 
winter is believed to have cut production. 


dealers 


FURTHER LOSSES IN MINT OILS— 


Prices on both spearmint and pepper- 
mint lost further ground. While many of 
the larger consumers have already cov- 
ered a good portion of their anticipated 
requirements, the appearance of increas- 
ing quantities of poor quality oils served 
to soften the tone in both articles. The 
good yield of new crop peppermint in 
the face of liberal quantities of rather 
low grade oil is believed to have been 
caused by an excessive amount of weeds 
in this year’s cuttings. The reduction in 
spearmint oil is said to have been caused 
by the increasing flow of oil from second 
cuttings of this year’s crop. Oil from the 
second cutting, it is explained, does not 
usually run as high in quality as that dis- 
tilled from first cuttings. 


TOLUOL CUT TWO CENTS— 


Drum prices for toluol were reduced 
2 cents a gallon over the past month in 
the face of an increasing output by steel 
plants and a greater flow of material out 
of Texas by a major petroleum producer. 
Some producers attributed the reduction 
to a cut of 2 cents a gallon in the tank- 
car price by a single producer earlier in 
the year. 


HEAVY TONE IN GLYCERIN— 


Despite the late decline of 2 cents a 
pound in refined prices, the spread be- 
tween refined glycerin and crude material 
was again widened when the latter ma- 
terial declined to the basis of 15¢ per 
pound. Only about a year ago crude 
glycerin had been selling at 21'%2¢ per 
pound. Stocks remain large with the de- 
mand for refined material being reported 
as Sluggish. 


PALMAROSA DECLINES— 


The new crop of palmarosa or Turk- 
ish geranium oil is expected to be large 
this year. Prices have already started to 
fall in keeping with the sharply reduced 
prices coming out of the primary market 
for November shipment. The trend in 
Bourbon geranium oil continued irregu- 
lar as the result of a spotty demand. 
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DIE AND LABEL COMPANY 
Crealors c if fine F atels, Tags and Packages 


154 WEST 14th STREET, NEW YORK II. NY 


Crown Cap 


6, 10, 13 
15 mm Sizes 
Aluminum Eye Bath Cup 


SHEET METAL 
STAMPINGS 


CONSOLIDATED FRUIT JAR CO. 
NEW BRUNSWICK, N. J. 





Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Iso Propyl Quinoline e¢ Isobuty! Quinoline 
Ethyl Anthranilate e Butyl Anthranilate 


Skatol 
Linalyl Anthranilate e¢ Linalyl lsobutyrate 


“FAIRMOUNT 


CHEMICAL CO., INC. 


600 Ferry Street Newark 5, N. J. 





WE BUY FOR CASH 


CLOSE-OUTS e SURPLUS 


Bottles e Caps e Jars e Con- 
tainers e Chemicals e Closures 
Cosmetics of any Descriptions 


Also Business Small or Large . 
UNIVERSAL OUTLET CO. 
1 E. 15th St. “ 


Telephone Oregon 5-9444— 
Oregon 5-8568 
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New York 3, N.Y. 


1905 _— 1956 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


A 
NATIONALLY USED 
COLLECTION AGENCY 


covering the U. S$. through 
its own personal representatives 


142 Lexington Avenue New York 16, N. Y. 
(Our Own Building) 


@PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ ABOVE U.S.P. 
STANDARDS 


@ Samples will gladly be sent 
on request—at no obligation 


Serving the Trade for 104 Years 
THEODOR LEONHARD WAX CO., INC. 


HALEDON, PATERSON NEW JERSEY 
Western Distributor: A. C. Drury & Co., 219 E. North Water $1. Chicago, Ill 


Revised, enlarged Edition 


HENLEY’S 20th CENTURY BOOK 
of 
FORMULAS, PROCESSES, TRADE SECRETS 


Includes sections on Plastics and Photography. Manu- 
facturers, Chemists and others call HENLEY’S the most 
valuable book of its kind. Nearly 10,000 formulas, 
processes, trade secrets. A wealth of practical guid- 
ance. A single formula may be worth 100 times the 
price of the book. 

Over 900 pages, 812” x 5%”. Completely indexed, 
cloth binding. $5.25 postpaid. Order today from 
MOORE PUBLISHING CO., 48 West 38th St., New York 
18, N.Y. 


American Perfumer 
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CLASSIFIED ADVERTISEMENTS 


Kates per line, per insertion: Situations Wanted and Help Wanted, 50c, All other 


lassifications, $1.00. Please send check with copy 


MISCELLANEOUS 


“GARDENIA ABSOLUTE ARTEFATTO,” Entirely different 
from the curren: concept of the gardenia perfume, It stands 
unique in its faithful likeness to the flower. 
Sample and price on request. 
Di Salvo Fine Perfumes, i422 Chestnut St. Phila. 2, Pa. 


PEPPERMINT OIL (ARVENSIS FORMOSAN) 
PRICE QUOTATIONS UPON REQUEST. FOR FULL PAR- 
TICULARS CONTACT. PUNG LAL PERFUMERY CO. LTD. 
NO. 47 CHUNGHUA ROAD, TAIPEI, TAIWAN. CABLE ADD. 
“PPESSENSE” TAIPEI. 


SITUATION WANTED 


AREA SALES MANAGER: Mature Young Man, 32, 10 years 
Sales Executive-Salesman Experience, proved successful select- 
ing, recruiting, training, supervising sales, personnel getting A-l 
rating: Now employed. Write for complete resume, Box 3129, 
AMERICAN PERFUMER & AROMATICS MAGAZINE, 18 W. 
38th St., New York 18, N. Y. 


PHARMACEUTICAL & COSMETIC TECHNICAL EXECUTIVE 
10 Years Diversified Experience._5 Years Pharmaceutical——and 
Cosmetic Technical Service Administrator (Basic raw and proe- 
essed bulk materials).—5 years Director Pharmaceutical Research 
and Development (Pharmaceutical and Cosmetic Manufacturer). 
Age 34. Pharmacy and advanced degrees. Excellent references. 
Available January 1, 1957 or sooner if necessary. Write Box 3131, 
AMERICAN PERFUMER & AROMATICS, 48 W. 38th St. N.Y. 
18, N.Y. 


CHEMIST With years of top level experience specializing in 
Perfumery, Cosmetics, Flavors, Essential Oils, Aromatie Chemi- 
cals, etc. Immediately available to fill a responsible position. 
Write in confidence Box 3132, AMERICAN PERFUMER & 
AROMATICS, 48 W. 38th St. New York 18, N.Y. 


Chemist, successful experience in formulations, development, 
production, quality control and research—-AEROSOLS, cosmetics 
and chemical specialties, wishes responsible position preferably 
with concern desirous of entering Aerosol field. Reply Box 
3130, AMERICAN PERFUMER & AROMATICS, 48 W. 38th St. 
New York 18, N. Y. 


Use 
American Perfumer 
Classified for 


Best Results 


Carl N. Andersen, PhD 


Consulting Chemist 
Cosmetics, Soaps and Synthetic Detergents 


52 Vanderbilt Ave.—Room 2008, Laboratory: Briarcliff Manor, 
New York 17, N.Y. N.Y 


Phone: Mu. 9-0789 Phone: Briarcliff 6-1550 





& Aromatics 










PROFESSIONAL SERVICE 


“L’ART de la PARFUMERIE par EXCELLENCE” 
And its Application to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics Creations of Highly Original Perfumes 
Totle t Article ) 
Soaps 

Flavors 


Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 
TEL. PLAZA 7-3861 


Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sal Putt & Kushy, .* 


analytical, consulting, research chemists 
Established 1921 


e°2o 
©5° 


RESEARCH LABORATORY SERVICES 


Cosmetic Formulation and Improvement 
Skin irritation studies. Completely equipped labora- 
tories for animal work. Analytical determinations. 
Soap and syndet evaluations. 


SS 


Kindly Inquire 






































Write for INC.-#08, 
Our Booklet FOSTER D. on 
“Cosmetics” — ( 29westisest. NEWYORK Ih" 





LEBERCO LABORATORIES 


Irritation Studies—Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 

127 HAWTHORNE ST., ROSELLE PARK, N. J. 





Miniature Perfume Boftles 






from 4& dram to % oz. 





HANDMADE GLASS NOVELTIES 
MINIATURE GLASS FUNNELS 


SPECIAL ORDER WORK 






KENBURY GLASS WORKS 
132 W. 14th Street New York 11. N. Y. 









Basil A. Pegushin 


Perfumer e Chemist e Consultant 


121 Spruce St. 106 W. 47th St. 
Stratford, Conn. New York, N. Y. 
EDison 7-1515 COlumbus 5-2525 
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American Aromatics, Ine. 

American Cholesterol Products, 
Inc. a eeg 

Anderson, N. 

Ansbacher & Siegle ; 

Aromatic Products, Ine. 

Avon Products 


Bertrand Freres 

Bios Laboratories, Ine. 
Boake, Roberts & Leu 
Bopf-Whittam Corp. 
Bulgarska Rosa 

Bush & Co. Inc., W. J. . 


ameo Die & Label Co. ............ 
amilli, Albert & LaLoue, Ine. 
‘arr-Lowrey Glass Co. 

avalla, Ine., A. 

haleyer, Inc., Ph. 

harabot & Co., Ine. 

hiris Co., Inc., Antoine 

itrus and Allied Essential Oils Co. 
lassified Advertisements 
onsolidated Fruit & Jar Co. 
ontinental Can Company 

Hazel Atlas Glass Division 
ontinental Filling Corp. 

osmetries, Ine. 

roda, Inc. 


Descollonges, Ine. my 
Distillation Products Industries, 

Div. of Eastman Kodak . 
Dodge & Olcott. Inc. Inside Back Cover 
Dow Chemical Co. The 
Dreyer, Inc., P. R. ... 


Ertel Engineering Corp. 


Esrolko, Ltd. 


Fairmount Chemical Co., 
Felton Chemical Co., Inc. 


OF ADVERTISERS 


Fifth Avenue Protective Assoc. 
Firmenich & Co. 

Fluid Chemical Co., Inc. ........... 
French Glass Co., Ine., T 

Fritzsche Brothers, Inc. 


General Chemical Divy., Allied 
Chemical & Dye Corp. ........... 
Genesee Trading Co., Inc, ......... 
Givaudan-Delawanna, Ine. 
Goldschmidt Chemical Corp. 


Halby Products 

Hall Bros. 

Hazel-Atlas Glass Division, 
Continental Can Company 

Heine & Company 

Heyden Chemical Corp, ............ 


Ising Corporation, C. 


Katz & Co., Dr. Alexander, Div. 
of F. Ritter & Co. 

Kenbury Glass Works 

Kaun Products, Ine, ..s.ccss saves 


Lanitis Bros., Ltd. 
Lautier Fils, Ine. 
Leberco Laboratories 
Leeben Chemical Co., 
Leonhard Wax Co., Inc 
Lueders & Co., George 


Malmstrom & Co., N. I. 
Martinat, Jean Jacques, 
Maryland Glass Corp. 


Norda Essential Oil & Chemical Co. 


Orbis Products Corp. 
Owens-Illinois Glass 


Parento, Inc. Compagnie 
Parsons-Plymouth, M. W. 
Pegushin, Basil A, 


Penick & Co. 5. 

Perry Bros. 

Pfizer & Co., Ine., Chas. 
Polak’s Frutal Works 
Polak & Schwarz, Inc. 
Protean Chemical Corp. 


Reheis Co. 

Rhodia, Ine. 

Richford Corp. 

Risdon Manufacturing Co., T 


Ritter & Co., F. 

Robertet & Co., P. 

Roubechez, Inc. 

Roure-Dupont, Inc. ................ 


oo ee | 
Scovill Mfg. Co. 

oe ee 
Sheffield Tube Corp. 

I MENS San ei06 aie ores arcalernee de 
Sindar Corp, 

Snell, Foster D. 

Sonneborn & Sons, Ine., L. 
Standard Aromatics, Ine. .......... 
Sun Tube Corp. 

Synfleur Scientific Labs, 
Symtomatic COMP. ...ccccssiecses 


Tombarel Products Corp. ....... 


Ungerer & Co. Inside Front Cover 
Universal SE GO.. bswsccess 


Van Ameringen-Haebler, Inc. 
Veet Git Ths. Bs ccc cceccs ; 
Van Dyk & Company, Ine. ..... 
Verley & Company, Albert 
Verona Chemical Co. ........... 


Whittaker, Clark & Daniels 
Will & Baumer Candle Co., The .. 


“MAXIMAROME 


\\ 


PLAZA 3-6070 


toon CAMILLI, ALBERT & LALOUE, INC. Jasmin 


15 E. 48th St., New York 
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Grasse, France Tel: 870 
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FOR THAT 


EROSOL 


IN YOUR FUTURE... 


Thoroughly tested perfume compounds, 
developed in the D&O Perfume Department and 
checked through all stages to finished product in the 
Aerosol Laboratory. Shelf tested for stability, 
corrosion and clogging difficulties. Solubility 
and discoloration problems eliminated. 


Complete data, including formulations, available. 
Let the D&O Perfume and Aerosol technicians COLOGNES 
put that sales-clinching (problem-free) : 
fragrance into the ‘Aerosol in Your Future.” CREAMS 
DEODORANTS 


HAND LOTIONS 
SHAMPOOS 


Waa 


HAIR LACQUERS 
Clee 
INSECTICIDES 


PET PRODUCTS 


Our 158th Year of Service 


Tor | = DODGE & OLCOTT, INC. 


COPY OF X 180 VARICK STREET + NEW YORK 14, N.Y. 
THE ar Ghee: Sales offices in Principal Cities 
NEW 
AEROSOL 
BROCHURE SESSENTIAL OILS e AROMATIC CHEMICALS e PERFUME BASES 
FLAVOR BASES e DRY SOLUBLE SEASONINGS 





for repeat sales 


COMPLEMENT BOTTLE BEAUTY 
with this RISDON aerosol valve’s 


BEAUTIFUL SPRAY PERFORMANCE 


sv. Wider cone, finer, drier spray cloud and longer lasting 
+ 


é 


contents promote customer satisfaction and brand loyalty. 


Applicable to both 2-phase and 3-phase spray products in either coated 
or uncoated glass, plastic or metal containers. Special actuator design gives 
top quality performance on virtually any pressurized product including 
ultra-low pressure products, water-base products and products not 
soluble in propellant. 


Permits greater formulation latitude — minimizes propellant — 
facilitates elimination of dilution effects on fragrance or 
other qualities of product. 


No metal in contact with contents — No spring — Instant 
“on-off” action. Vertical or Horizontal spray. 
Also available with foam actuator. 


Available with custom-designed metal or 
plastic caps. 


contact Risdon for further 
details and free operating 


samples... 


GRD a CO Ce Daa 





